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Introduction  
 
The College of Business (COB) at Illinois State 
University is one of 190 schools in the United 
States to have achieved accreditation by the 
Association to Advance Collegiate Schools of 
Business (AACSB) International for its 
undergraduate and graduate programs in 
both business and accounting, making us one 
of the top 2% of business schools in the 
nation. Our Department of Accounting 
boasts a 74.5% (Certified Public 
Accountancy) CPA Exam pass rate for the 
students seeking a master’s degree.    
 

COB alumni hold executive positions in many different companies and industries or are successful 
entrepreneurs and small business owners located on all 50 states and many locations abroad.  Many of 
our alumni become COB donors after graduation.   
 
The State Farm Hall of Business (SFHB) is a beautiful building that features a technologically 
sophisticated venue for learning, and the college retains the spirit of personalized, student-centered 
education which is the hallmark of Illinois State University.  Students can participate in over 25 student 
organizations which provide opportunities for networking, developing leadership and organizational 
skills, and learning about professional issues and career options.  The student organizations earn 
regional and national recognition for excellence each year. 
 
The College has a proud tradition of providing excellence in academics and facilitating the student 
experience.  From guest speakers through the nationally recognized Business Week program, the alumni 
of the COB graduate into a business environment with the skills to be competitive, engaged 
professionals.   
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Major Goals and Objectives for FY21 
 
Our core values reflect the overarching value of Illinois State University, student success.  Using Educate 
● Connect ● Elevate:  Illinois State as the guiding principle, the College of Business incorporates the core 
values of Illinois State University into its own strategic plan.  This can be seen through the COB goals, 
strategies, and tactics as demonstrated by our accomplishments and productivity. 
 

Goal 1:  Prepare students for success in a diverse and global environment by providing 
excellent instruction and a transformative learning experience for every student (ECE II:  
Foster Innovation and ECE III:  Nurture Diversity and Inclusion) using the strategies and 
tactics outlined in our Strategic Plan 2018-2023.   

 
Accounting Department (ACC) 

• Continue to provide professional development opportunities for our five departmental 
student groups.  The groups are NABA, SAS, AFWA, BAP, and the BIS Club. 

• Continue to grow and promote our internship programs in accounting and BIS 
• Continue to promote and develop data analytics and other technology course offerings so 

our students will be competitive in the job market 
• Imbed technology from the data analytics tools classes throughout the other accounting 

courses. 
• Continue to promote and provide SCRUM Master Certifications for our students as well as 

other BIS certification. 
• Continue to work with clients on projects in the BIS classes 
• Continue to develop our Jumpstart program to ensure retention in our accounting program. 
• Continue to grow our SAP class. 
• Continue to promote our new certificates (Forensic Accounting, Data Scientist, and Systems 

Auditing) 
• Continue to promote our new sequences in data analytics to students. 
• Continue to support transfer students through our new transfer student class. 
• Promote our Study Abroad to Belgium 
• Promote our online certificates 
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Finance, Insurance, and Law Department (FIL) 

• Continue to build on the foundation of technical skills provided by the introductory course 
in the finance major (FIL 190). 

• Continue to develop data analysis modules in existing classes as a means to create a stand-
alone elective on analytics.  

• Continue to increase the number of FIL students in internships. 
• Propose formal sequences within the finance major to highlight career opportunities. Also 

identify additional elective courses in the both the finance and RMI majors. 
• Increase participation and engagement of students in the registered student organization 

Illinois State Students in Finance (ISSF), especially by students of underrepresented groups.  
• Identify opportunities for participation in student competitions for finance majors. 
• Update the department web site to include information on careers and campus resources 

for job searches.  
• Through the Institute for Financial Planning and Analysis, continue to provide support for 

financial planning students to attend professional conferences. 
 

International Business and  
The Carson and Iris Varner Institute for International Business (VIBI) 

Engagement 

• Work on improved marketing of the IB major and minor to current ISU students as well as 
prospective students 

• Continue to develop relationship with Illinois Global Scholars as a recruitment pipeline for IB 
majors and minors to ISU 

Impact 

• Continue to increase the number of International Business students enrolled in 
transformational international learning experiences 

• Continue to support and grow the IB program in Panama 
• Given that almost ¼ of IB graduates over the past 5 years have gone into Customs and 

Logistics, develop an International Logistics course to better prepare those students for their 
careers and provide them an advantage in the job market. This would become an additional 
functional course that will ultimately be an IB elective. This is being done with the support 
and involvement of 4-6 alumni who currently work in the Logistics/Customs area and would 
be guest lecturers to provide real examples and live cases for the students to work on.  In 
the short run, this could be taught alternately with IB 346 until permanent staffing could be 
arranged. (Ideally it would end up taught once per year by one of the Operations 
Management faculty in the long run)  

• Increase funding for study abroad 
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Katie School of Insurance and Risk Management (Katie School) 

• Katie School will continue to develop students who are pursuing careers in insurance 
through co-curricular programming, internships, industry-focused research and industry 
speakers.  

• Pricing for CPCU became unaffordable for students. Look for alternatives to CPCU for 
continuing the industry designation. The Katie School director coordinated efforts with 8 
other universities to seek a bundled resource of risk management curriculum from industry 
risk management organization IRMI to provide students with a lower cost, higher quality 
content. 
 

Management and Quantitative Methods Department (MQM) 

Engagement 
• Resume recruiting for study abroad and rebuild our relationships in the new reality, “post-

Covid-19” 
• Continue to increase enrollment of MQM students in internships both domestically and 

abroad 
 

Innovation 
• Continue to promote the importance of analytics in Management sequences, per 

Association to Advance Collegiate Schools of Business (AACSB) recommendations 
• Streamline the MQM core curriculum to allow MGT majors to take a course focused on 

analytics and data analysis 
Impact 

• Fund-raising to support student travel to case competitions, study abroad, and international 
internships 
 

Marketing Department (MKT) 

• Obtain approval of a Master of Marketing Analytics degree and 4+1 accelerated master’s 
degree (AMD) program, which would increase graduate enrollment and provide an 
opportunity for high achieving students to complete their bachelor’s degree and master’s 
degree with one additional year of study.  Implementation of the program would require 
recruiting at least one additional marketing analytics faculty member to teach in the 
graduate program or to assist in the undergraduate program so other analytics faculty could 
teach new courses in the master’s program.  The new initiative supports innovation in that it 
offers a new means for student to gain the skills and accreditation that will make them more 
competitive in the job search as they begin their career in the analytics field. 

• Promote the Business Analytics Graduate Certificate program to analysts and other business 
professionals at local employers to substantially Increase enrollment.  Expand our 
enrollment by developing a fully online version of the certificate program to attract Chicago 
area alumni and others interested in a distance learning option. 

• Expand enrollment in the fully online Master of Science in Business Education program 
pedagogy track, particularly, by targeting ISU business teacher education alumni and other 
teachers, in-state and out-of-state. 
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• Host the fall 2021 Marketing Meet the Firms career fair with participation by a substantially 
larger number of firms offering positions in all areas of marketing, not only professional 
sales, in order to meet the student demand for more analytics, promotions and general 
marketing job recruitment on campus or via online platforms. 

• The Professional Sales and Analytics faculty will conduct team selling professional 
development workshops and prepare a team to compete successfully in the fall 2021 
Indiana University Sales and Analytics Team Selling Case Competition. 

• Offer students a series of extra-curricular skill building workshops on high quality video 
production, copy writing, story-telling and other marketing communications related topics.  
The workshops could be taught by engaged ISU alumni and promoted on Handshake, and 
students could receive a digital badge to display on LinkedIn for completion of a workshop 
series. 

• Expand use of Adobe applications across introduction, intermediate and advanced 
marketing classes to improve the quality of content created for promotion and strategic 
marketing plans and other client and course reports. 

• Strategic Marketing sequence faculty will implement extra-curricular initiatives particularly 
in support of general marketing students who choose not to specialize in sales, analytics, or 
integrated marketing communication. 

• Host the 2022 Redbird National Sales Competition.   
 

The George R. and Martha Means Center for Entrepreneurial Studies  (Means 
Center) 

Innovation 

• Host the Startup Showcase in its new one-day format at the Stadium Club, culminating with 
an awards ceremony  

Impact 

• Advertise in local media (The Vidette, The Pantagraph, social media, WZND, and WGLT) and 
on campus (yard signs, fliers) to publicize to students the availability of our Accelerator and 
the Yargar funds with the specific goal of increasing the participation of students of color 
and women 

• Partner with the new Center of Innovation in the College of Business to A) establish the 
parameters of the relationship; B) establish how the two units complement one another; C) 
collaborate to search out and support commercially viable student enterprises, especially 
those that foster sustainability 
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Organizational Leadership Institute (OLI) 

Engagement 

• Offer the four student leadership programs during both spring and fall (except the 
Leadership Fellows Program; this program is designed to be face-to-face and will be offered 
in Fall if COVID-19 restrictions permit) 

• Increase student participation in each program. Participation thus far in 2021 is lower than 
desired. A major focus during 2021 will be strengthening communication regarding and 
promotion of our student leadership programs 

• This will also include linking participation in student programs to the relevant aspects of the 
Redbird Career Portfolio 
 

Master of Business Administration Program (MBA) 

• Return to the 50/50 blended modality for our MBA programs. 
• Develop new funding sources for student professional development opportunities such as 

case competitions, employment fairs, etc. 
 

Goal 2:  Create a workplace that encourages and rewards excellence among faculty and 
staff (ECE I:  Enhance Strength and Stability and ECE II:  Foster Innovation) 

 
Accounting Department 

• Continue to work with corporate partners to fund faculty fellowships and faculty support. 
• Encourage faculty to apply for College and University awards 
• Continue to recruit for fit with a strong emphasis on diversity 
• Continue to support research workshops within the department 
• Bring in experts on data analytics to speak to the faculty on embedding data analytics into 

most accounting courses. 
• Continue to advocate for our advisors and administrative assistant with regard to awards 

and job promotions. 
• Educate our faculty on applying for grants from outside the university 
• Update our DFSC document to guide faculty 

 
Finance, Insurance, and Law Department 

• Continue to recognize faculty excellence in teaching, research and service with 
departmental and college recognition. 

• Continue to host FIL research seminars. 
• Encourage FIL faculty to apply for both internal and external awards/grants. 

 
Katie School of Insurance and Risk Management 

• Katie School will continue to support faculty who do research and presentations related to 
the insurance industry.  
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• In conjunction with Innovation Consulting Community Katie School will help with Train-the 
Trainer Design Thinking Sprints for faculty interested in helping students learn how to be 
more innovative and teach innovation in their classes* (This could be funded by Hagge 
and/or ICC).  Katie School would help facilitate. Another possible use of funding would be to 
purchase video production and editing hardware and software for students to use to help 
capture and promote innovation projects in the college.    
 

Management and Quantitative Methods Department 

Engagement  
• Hire a new faculty member in Operations Management and another new faculty member 

with a focus on DEI & Social Management in OB/Organizational Leadership to return to 
previous levels of instructional capacity 

• Hire one additional office support staff to offer better support to the centers and institutes 
(especially the VIBI, the Means Center, and the new Innovation Center) 

Impact 
• Hiring for diversity in both Ops Man and OB would constitute significant progress in 

diversifying the faculty in MQM 
  

Marketing Department 

• Fully implement biometrics behavioral lab in support of faculty research 
• Increase funding for department sponsored research grants 
• Expand student participation in the department’s student research pool and increase the 

number of faculty research projects utilizing the student research pool 
• Hire new faculty members in the sales, analytics, and strategic/general marketing sequences 

to replace faculty who have retired or relocated.    
 

The George R. and Martha Means Center for Entrepreneurial Studies  

Innovation 
• Survey entrepreneurship faculty to identify which research databases the Means Center can 

purchase to support entrepreneurship research 
• Create a mechanism for faculty to seek financial assistance from the Means Center for the 

purposes of collecting primary data for qualitative and quantitative entrepreneurship 
research 
 

Master of Business Administration Program 

• Work with the Growth Change Team to deliver professional development resources 
designed specifically for the COB. 
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Goal 3:  Create an engaging and committed culture of diversity and inclusion across 
multiple dimensions (ECE III:  Nurture Diversity and Inclusion and ECE IV:  Enrich 
Engagement) 

 
Accounting Department 

• Continue to grow our departmental diversity student groups – NABA and AFWA. 
• Actively recruit diverse faculty and students. 
• Continue to develop retention programs such as our Jumpstart Program to benefit all of our 

students but especially those who are transfers and/or underrepresented. 
• Welcome students recruited through INTO ISU. 
• Actively promote workshops on diversity issues. 
• Offer diversity scholarships. 

 
Finance, Insurance, and Law Department 

• Hire new faculty in finance, RMI, and Law to replace lost instructional capacity and to help 
meet program needs (especially at the graduate level) while maintaining emphasis on 
diversity. 

• Encourage faculty to continue participation in workshops dedicated to diversity issues. 
• Encourage faculty to continue to develop cultural and global awareness through 

international experiences such as teaching in programs at Quality Leadership University. 
• Provide support for inclusion-promoting activities of RSOs. 

 
International Business and  
The Carson and Iris Varner Institute for International Business 

Engagement 
• Continue to administer the Bachelor of Science in International Business at Quality 

Leadership University in Panama City, Panama 
• Continue to increase the number of students enrolled in the IB major and minor 

 

Management and Quantitative Methods Department 

Engagement 
• Continue to sponsor and support visiting international scholars in a variety of capacities 

 
Innovation & Impact 

• Appoint a faculty member to mentor and support students with diversity and inclusion 
concerns 

• Focus on hiring for DEI 
• Recruit more female faculty, since only 36% of the tenure-line faculty are women 
• Recruit more faculty from underrepresented groups, since only 12% of the faculty belongs 

to protected classes 
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• Recruit more women students into the major, since only 35% are female. Zero students are 
non-binary 

• Recruit for diversity and inclusion in the major, since only 29% of undergraduates belong to 
protected classes 
 

Marketing Department 

• Work with the COB Diversity and Inclusion Initiative team in planning and conducting 
student events and faculty training that build a committed culture of diversity and inclusion 
in the department and throughout the College of Business 

• Encourage greater engagement by students of underrepresented minorities in the RSOs and 
other extra-curricular activities sponsored by our department. Greater engagement will 
result in transformative learning experiences and opportunities for leadership development. 

• Encourage faculty to develop more culturally diverse and global perspectives by teaching for 
two to three weeks in Panama in the ISU International Business and MBA programs at 
Quality Leadership University (QLU) 
 

The George R. and Martha Means Center for Entrepreneurial Studies  

Innovation & Impact 
• The Means Center will increase  the number of Accelerator applicants from a diverse 

background (e.g., outside of the COB, traditionally underrepresented groups, students from 
pluralistic diasporas, and women) 
 

Master of Business Administration Program 

• Launch 4th MBA intake taught on site in Panama. 
• Obtain 100% participation by the MBA and advising staff in the upcoming university-

sponsored DEI workshops. 
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Goal 4:  Promote and communicate our brand including COB successes and our vision 
of excellence and national recognition (ECE IV:  Enrich Engagement) 

 
Accounting Department 

• Continue to hold AACSB separate accounting accreditation and prepare for our next visit in 
2021. 

• Continues to post news and accomplishments on Linked In pages (young alumni page and 
older faculty page) 

• Continue to promote and nominate our students and faculty for external awards and 
programs such those sponsored by the Illinois CPA Society 

• Continue to promote the CPA exam and consider ways to assist students with passing such 
as additional CPA review scholarships.  

• Continue to compete with U of I and Northern for CPA exam pass rates.  
• Continue to present our goals and accomplishments at the Student Accounting Society (SAS) 

Banquet  
• Continue to present to Department of Accounting Advisory Board about our annual 

accomplishments. 
• Continue to promote our new endorsement from the Institute of Management Accountants 

(IMA), for curriculum leading to certification as a management accountant (CMA). 
• Publish a virtual newsletter two to three times per year for outreach and to announce 

accomplishments. 
 
Finance, Insurance, and Law Department 

• Support efforts during the College of Business AACSB accreditation review process. 
• Investigate social media alternatives for sharing departmental updates with both internal 

and external stakeholders. 
• Increase the proportion of faculty classified as “Scholarly Academic”. 
• Support publication in high-quality Accounting, Finance and Insurance journals. 
• Support participation as presenters and discussants in leading academic conferences in 

finance and insurance. 
 
International Business and  
The Carson and Iris Varner Institute for International Business 

Innovation 

• Configure IB Day as a celebration of 40 years of the IB program graduating IB majors and to 
celebrate the retirement of Carson Varner 
 

Katie School of Insurance and Risk Management 

• The Katie School continues to develop engagement opportunities with diverse students 
from high school, community college, and freshman and sophomores on campus.  
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Marketing Department 

• Work with our Marketing Advisory Board to communicate our student, faculty and 
department accomplishments to Marketing alumni, to motivate alumni to donate funds for 
expanded support of our students and faculty 

• Communicate our accomplishments and maintain alumni engagement through our 
Department of Marketing LinkedIn group 

 

The George R. and Martha Means Center for Entrepreneurial Studies  

Engagement 
• Continue progress on the Means Center’s 5-year strategic plan 

 
Innovation 

• Develop award criteria to rebrand our entrepreneur award with new awards, including an 
Economic Impact Award, a Science and Technology Impact Award, and an Impact on the 
Arts award 

• Follow the Startup Showcase with an awards ceremony at the Stadium Club for students and 
award-winning entrepreneurs in the community, featuring food and beverages 

• Cultivate prospects to create a named-endowed chair in Entrepreneurship 
• Create more grant opportunities for Entrepreneurship faculty to increase their presence at 

national and international entrepreneurship conferences  
 

Organizational Leadership Institute 

Impact 
• Analyze growth goals and strategies necessary to increase opportunities for community 

members who are differently abled, people of color, GLBTQ+, first-generation, or from 
ethnic and religious minorities to participate in OLI’s events.   
 

Master of Business Administration Program 

• Launch integrated marketing strategy targeting potential MBA applicants within a 90-minute 
drive of ISU. 

• Enhance the MBA web site by eliminating unnecessary pages and integrating seamlessly 
with university-level web pages. 

• Set up online information sessions through Slate to recruit new students. 
• Promote graduate certificate option in Organizational Leadership. 
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Goal 5:  Create and strengthen partnerships with alumni and business organizations 
(ECE I:  Enhance Strength and Stability, ECE II:  Foster Innovation, ECE III:  Nurture 
Diversity and Inclusion, and ECE IV:  Enrich Engagement) 

 
Accounting Department 

• Continue to expand the Department of Accounting Advisory Board with new corporate 
partners. Corporate partners will contribute financially to the department foundation 
accounts. 

• Continue our program with ADM for accounting faculty scholars.   
• Continue our scholarship golf outing.  Work with our partner from Sikich to coordinate the 

event with the assistance of the department. Work to increase financial contributions from 
this event for scholarships. 

• Continue our Trivia Night Fundraiser that appeals to younger alumni 
• Continue the Student Accounting Society (SAS) annual banquet with a guest speaker from 

industry and with partner firms present. 
• Continue to have Department of Accounting Advisory board members speak in classes and 

hold mock interviews for students. 
• Continue Department of Accounting Advisory board meetings three times per year. 
• Continue and grow the fall accounting career fair in September of 2020. 
• Continue and grow Meet the Firms, our spring accounting career fair. 
• Continue to connect with alumni through Linked In 
• Continue the annual awards banquet and grow the amount of scholarships awarded. 
• Continue to have many firms and speakers present in the classroom and at student RSO 

meetings 
• Continue outreach to young alumni 
• Continue outreach to community college faculty 
• Publish a virtual newsletter two to three times per year. 

 
Finance, Insurance, and Law Department 

• Continue professional panels of experts providing interactive sessions with students on 
careers in finance.  

• Encourage alumni/professional presentations in finance and insurance classes, as well as 
through student organization meetings. 

• Increase the number of firms and students participating in the fall “Meet the Firms” event. 
• Continue to seek funding opportunities for scholarships, attendance at professional 

conferences, and student competitions. 
• Enhance advisory board engagement with students. 

 
Management and Quantitative Methods Department 

Engagement 
• Continue fund-raising for scholarships, the Accelerator Program, and faculty development 

 
Marketing Department 
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• Expand Marketing Advisory Board involvement in mentoring and fundraising 
• Continue our extensive community engagement through client projects supporting local for-

profit businesses, nonprofits and community agencies 
 

The George R. and Martha Means Center for Entrepreneurial Studies  

Engagement 
• Continue fund-raising for the Accelerator Program and faculty development 
• Create more grant opportunities for Entrepreneurship faculty to increase their presence at 

national and international entrepreneurship conferences  
 

Innovation 
• The Means Center will work with Steve Millard, Ecliptic Capital (Austin, Texas) to support 

early-stage entrepreneurs who are in pre-revenue stages 
 

Organizational Leadership Institute 

Engagement 
• Continue to involve alumni and local organizations (such as GROWMARK, COUNTRY 

Financial, State Farm, and the Illinois Soybean Growers Association) in development, design, 
and delivery of student leadership programs 

• Continue to involve alumni and local organizations (including those listed above and the City 
of Bloomington) in development, design, and delivery of student leadership programs 
 

Innovation 

• Consult with Steve Vandiver, Joyce Parmenter, and the Alumni Office to communicate more 
frequently with alumni via social media regarding the professional development programs 
offered by OLI 

• Consult with COB-IT and the above-listed entities to leverage virtual technologies in the 
development and delivery of additional leadership development programming in order to 
reach a wider audience 
 

Master of Business Administration Program 

• Determine eligibility of a STEM designation for the MBA program or a specific sequence of the 
program. 

• Continue a disciplined and consistent alumnus contact program 
o Regular email communication 
o Creation of opportunities for alums to visit campus 
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Funding Requests 
Permanent Funding Requests (Ranked by Priority) 

COB Advising Center Academic Advisor (AP, 12-month, $40,000)—3 needed 

Over the last several years, enrollment in the College of Business has grown substantially. While 
this is a cause for celebration, it has also made it more difficult for academic advisors to provide 
outstanding, personalized student service. We were grateful for the ability to hire a sixth 
academic advisor; however, College of Business Advisors still have a student to advisor ratio of 
650:1, which is close to double the recommended advisor caseload of 350:1 set forth by the 
National Academic Advising Association (NACADA). It is also considerably larger than typical 
advising loads outside the College of Business which are between 150-400 students per advisor.  

At the 2016 fall AACSB visit, the peer review team (PRT) cited the inordinately high advising load 
in the College as an opportunity for continuous improvement. The recommended AACSB 
Student to Advisor case load is 350:1 or less.  Enrollment in the College increased 5% from FY14 
to FY20, and we expect the College’s programs to remain in high demand for many years to 
come. It is prudent to provide resources needed to serve these students. 

Along with the increasing growth the College of Business has seen over the past few years, the 
range of our students’ academic abilities has also widened. In keeping with ISU’s commitment to 
retention, providing additional advisors will not only ensure that all students are being 
effectively and proactively reached, but it will also provide the resources necessary to ensure 
that they are succeeding academically. In addition, supplementary resources will permit COB 
students to experience an atmosphere consistent with our goal of a small college atmosphere 
with large university opportunities.  

COB Application and Cloud Services Manager (AP, 12-month, $63,000) 

 With rapidly expanding use of application and cloud services by faculty, the College of Business 
is requesting a new position of Application and Cloud Services Manager.  The AACSB standards 
state: “Technology will be ever important, and all AACSB-accredited schools will be expected to 
have processes in place to ensure that both learners and faculty are competent with current and 
emerging technologies.”   

In addition, the COB is experiencing growth in the IT needs of the departments.  For example, 
the Marketing Department has added a Biometrics Workstation as part of marketing analytics 
research courses.  Both Marketing and the Business Information Systems majors have 
incorporated Adobe Creative Cloud into their programs.  The Business Education program is 
expanding its use of Adobe Creative Cloud.   Marketing faculty will be teaching analytics via 
Amazon Educate, a cloud-web database framework which will require IT support.  In addition, 
many faculty are utilizing cloud-based applications to enhance instruction and research. 

FY21 saw the College of Business incorporating Digital Measures as the faculty reporting tool.  
This move brings the COB into full compliance with reporting requirements of AACSB and allow 
the college to report data using the same tool as the other colleges on campus.  Support will 
continue to be required. 
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Because of this growth in application and cloud services, adding a position in the Faculty 
Resource Center will facilitate faculty professional development, enhance student retention by 
providing additional support for student IT related issues, and allow the departments to expand 
and utilize the required technologies for the programs. 

The College of Business faces some emerging needs that are the result of our growth in non-
traditional programs. The needs of our new joint degree program with Panama, specialized MBA 
cohorts, the new Varner Institute for International Business, and the constant demand for more 
synchronous and asynchronous online materials and class sessions are driving needs and are 
likely to continue to drive needs for extended technical support hours and coverage that 
currently exceed the budgeted amounts for labor. To sum up the likely scenario in total: the COB 
is probably going to be fielding more technologies (that are also more complex), in more diverse 
places, to more programs, and more diverse groups of people. We need the technical personnel 
and depth of skills to manage that growth. 

Office Support Specialist (CS, 12-months, $36,000) 

With 1,100 majors currently, Management & Quantitative Methods is the largest department in 
the College of Business and one of the largest departments on campus, yet MQM only has one 
full-time clerical worker. Hiring an additional staff person would enable MQM to do the 
following more efficiently and more professionally: 

• Respect the confidentiality of faculty members and processes such as those 
conducted by the DFSC and the chair, including maintenance of personnel files; 

• Staff the Varner International Business Institute with a professional staff member at 
least 20 hours per week; 

• Distribute and collect student assessments of faculty teaching in MGT, IB, BUA, and 
MBA courses taught in MQM; 

• Provide a back-up personnel for MQM’s textbook ordering process, per University 
guidelines (which is not now possible with only one office staff member); 

• Ensure that all MBA graduate students are employed only to support teaching and 
research duties, rather than performing routine office work, such as answering 
phones; 

• Maximize efficiency in communicating with students and faculty during peak hours, 
since one office personnel cannot effectively answer the phones, help faculty, and 
answer student questions simultaneously; 

• Provide temporary back-up help to offices in which other Civil Servants are out for an 
extended period of time, such as Family Medical Leave.  

Reassigned Time Report for FY21 
The Reassigned Time Report was submitted, as required. 

Strategic Budget Carryover Requests 
Strategic Budget Carryover (SBC) requests will be submitted by June 11, 2021 as required by the 
budget process.   
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The College anticipates requesting SBC funds, subject to actual FY21 expenditures, to fund 
strategic College and Department activities and initiatives, including, but not limited to, faculty 
salaries for Summer 2021 classes, GA support, new faculty start-up packages, faculty research 
support, faculty retention and professional development, operating expense support, IT 
equipment, and recruiting expenses for new faculty. 

Provost Enhancement (PE) and Academic Enhancement Funds (AEF) Requests 
Potential requests may include: 

• Access to research databases 
• Upgrades to facilities 
• Upgrades to the CAT Auditorium 
• Support for the accreditation site visit 

When the COB opened the State Farm Hall of Business in 2005, it was a point-of-pride for the 
University and continues to be so today.  During the past 16 years, everyone in the COB has 
worked diligently to be good stewards of the facility.  Although great care has been taken to 
keep the facility a point-of-pride, it is beginning to show signs of wear.  That wear is noticeable 
in the CAT Auditorium, which is entering its sixteenth year as a highly utilized university space.  
The CAT Auditorium is utilized for large section classes for the COB and other colleges for classes 
five days per week from 8:00 a.m. through evening most days.  In addition, the auditorium is 
used to host the Preview Students each summer, the keynote venue for the New Teacher 
Conference held by the COE for hundreds of new teachers in Illinois, is home to multiple student 
organization presentations and keynote speakers and supports the local community through 
conferences and events.  To continue to be a state-of-the-art facility, the CAT Auditorium 
seating needs to be replaced and updated, the flooring materials need to be replaced, and 
lighting needs to be upgraded in order to meet more stringent ADA compliance rules that are in 
place now that were not necessary in 2005.  In addition, student feedback indicates that 
electrical power is needed in the seating area.  This request is due to the changing expectations 
of today’s students who use technology to participate in class versus the pencil/paper tools used 
by former generations of students.   

Related to the AACSB International accreditation held by the COB and Department of 
Accounting, our site visit for accreditation will take place this fall.  We anticipate asking for PE 
funds to cover a portion of the costs for the site visit. 

The COB would like to place stand-up charging tables in high traffic areas such as the advising 
center, outside of the CAT Auditorium, outside the 100-seat classrooms, and in the atrium.  The 
ability to charge devices is a common request from students.  The charging stations would be 
perceived as high value benefits for our students. 

The COB Atrium Collaboration space remodel is scheduled for construction this spring and 
summer.  As part of the constructions, the COB requests to replace the atrium carpet.  The 
carpet is worn and frayed, presenting a tripping hazard.  Facilities has indicated that they can 
complete both projects during the same construction project. 
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Faculty and students use the Wharton Research Data Sets (WRDS) extensively in the COB and 
the college provides access to other faculty and students across campus.  We request AEF funds 
for the WRDS framework along with the related data sets of Compustat and CRSP which are also 
used by faculty and students across the campus.   

Supplemental Instructional Capacity Requests 
The College will submit the Supplemental Instructional Capacity Request by the due date. 

Reassigned Time Report for FY21 
The College will submit the Reassigned Time Report by May 7, 2021. 
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Personnel Requests:  Tenure Track Faculty (PERS 936a) 
 

COB 
Priority  

Department Position Requested 

1 ACC Business Information Systems 
2 MQM Operations Management 
3 FIL Risk Management and Insurance 
4 MKT Marketing Analytics 
5 ACC Business Information Systems 
6 MQM Organizational Behavior 
7 FIL Finance 
8 FIL Business Law 
9 ACC Accounting 

10 FIL Risk Management and Insurance 
11 MKT Professional Sales 

 

Rationale from the departments: 

Accounting 

Our AACSB requires increased data analytics requirements so we need faculty for data analytics. 
The area needs one additional BIS TT faculty member who qualifies as a scholarly academic. 

We need additional tenure track faculty to replace several NTT's who are retiring. It is beneficial 
for our students to have TT Ph.D. faculty.  Also, Den Patten, Distinguished Professor in 
Accounting, is retiring at the end of this academic year.    A replacement for Rosie Hauck, 
Associate Professor Business Information Systems, who moved to administration in July of 2020 
is also needed. 

The request for two BIS faculty is based on the strategic nature of growing this STEM related 
field. Also, we lost a key faculty member to university administration. We had a failed search in 
2019. This has put the BIS area in a position where growth is limited. Our class sizes continue to 
grow, and we have 5 non-tenure track instructors in BIS now. We are substituting NTT faculty 
for TT faculty and this hampers the quality and consistency of our BIS program. We also have 
three online certificates, including one in data analytics, that are growth hindered due to a lack 
of faculty. 

On the accounting side, we have lost a key faculty member and have not replaced the last three 
NTT retirements. Our classes run between 25 and 40 students per class, so we are maxed on 
capacity to grow the accounting program as well. 

Of our two programs, BIS would be the priority due to being down two faculty out of six and the 
fact that we have NTT faculty now equal to our TT faculty, which hinders program growth and 
quality. 
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Finance, Insurance, and Law 

The area needs at least one additional RMI and one additional Finance TT faculty member who 
qualify as scholarly academic faculty members. 

The FIL Department does not have enough full-time faculty to teach all required courses in the 
Risk Management and Insurance major.  The department has lost three finance faculty and four 
RMI faculty.  Only one RMI faculty member has been replaced.  As a result of the decrease in 
faculty, the number of FIL sections has declined from 64 sections in the fall of 2015 to 55 in the 
fall of 2020. The total number of students has not changed significantly (602 in fall 2015 vs. 589 
in spring 2021).  The loss of faculty has impacted the ability to offer electives at the graduate 
level. According to the "Fall 2020 Academic Profiles", the student to tenure-line faculty ratio is 
37% higher than the University. 

The reduction in available tenure-track faculty in RMI has been detrimental to the number of 
majors. At a time when the program received significant publicity as one of the top four 
programs in the country (Best’s Review), we have not had the opportunity to fully replace the 
loss of three RMI faculty members. Forced to cover classes with part-time NTTs, evening classes 
have affected the number of students choosing the RMI major. 

Carson Varner is retiring at the end of Spring 2021, leaving FIL with only one TT business law 
faculty. FIL 185 is a required course in the College and serves over 1,000 students per year.  The 
area needs one additional Business Law TT faculty member who qualifies as a scholarly 
academic. 

Management and Quantitative Methods 

Operations Management (227) is required of all students in the College of Business and is open 
to students from some CAST majors, as well. MQM 335, Quality Management, is required for all 
BUA students. Currently, all 3 sections of MQM 335 are oversubscribed.  With the retirement of 
Gary Salegna, the three tenure-line faculty (Choudhury, Wieland, Jagani) cannot meet the 
demand for all the sections that need to be taught. 

The most recent PRPA data indicates that the TT faculty to student ratio in MQM is now 1:69, 
which is far higher than the University's and the College's stated goals. In 2016, MQM had 26 
faculty. Due to retirements, resignations, and administrative promotions, we now have 22.  All 
MBA students are also required to take MBA 427, the master's level Operations Management 
course. In addition, Operations Management faculty are helping with our clear need in MQM 
100 (Statistics), MBA 416 (Applied Tools for Business Management), and MBA 427 (Operations 
and Quality Management)--which Instructional Assistant Professors do not teach. We simply do 
not have enough staff to cover our needs in Operations Management. 

Two members of the Organizational Behavior (OB) faculty in MQM have transitioned out of the 
classroom (one faculty member resigned and the other has moved to administration), leaving a 
deficit among underrepresented groups in the faculty and a deficit in our ability to teach both 
OB and Organizational Leadership. We are also committed as a department to ISU's core values, 
especially Diversity and Inclusion, Learning and Scholarship, Respect, Collaboration, and Civic 
Engagement.  
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In addition, the MQM area needs additional faculty who are qualified as scholarly academic. 

Marketing 

Advanced Marketing Analytics sequence faculty have developed Master of Marketing Analytics 
and 5 Year Accelerated Program (4+1) proposals that would allow our analytics sequence 
concentrators to complete a marketing bachelors and analytics masters in five years, and 
thereby become more competitive when entering the job market.  The Master of Marketing 
Analytics is an expanded version of the Business Analytics Graduate certificate we already offer.  
If approved, we would need an additional faculty member to teach in the expanded graduate 
and undergraduate Marketing Analytics programs.  The new hire would replace former 
marketing analytics faculty member who resigned to take a position at another university. 

The department launched the Business Analytics Graduate Certificate Program in 2019 and we 
now have 25 students enrolled in AY 21.  The undergraduate Advanced Marketing Analytics 
sequence has grown steadily from its inception in 2015.  Primary plan enrollment has grown 
from 8 students in 2015 to 33 in 2016, 50 in 2017, 63 in 2018, 75 in 2019, and remained stable 
at 75 in fall 2020.   In addition, there are 35 business analytics minors enrolled this academic 
year.  A new faculty hire in marketing analytics would support growth in the undergraduate 
program and allow us to expand course offerings in the graduate program and offer the 
Marketing Analytics masters and 4+1 programs, if approved. 

We request approval to hire a replacement faculty to teach and innovate required and elective 
courses for the Professional Sales sequence, as well as contribute scholarly research and service 
in a program known nationally for excellence in teaching and sales competitions that attract 
companies nationwide to recruit our sales students.   We need a replacement faculty member to 
support a sales program with a growing national reputation.  In 2019 our sales students won the 
national team and individual championships at the National Collegiate Sales Competition, which 
is the most prestigious of national sales student competitions.  And the Professional Sales 
sequence now hosts annually one of the largest sales competitions in the country, the Redbird 
National Sales Competition.  A new sales faculty hire will support growth in the sales sequence 
and the Marketing Department.  Students from all Marketing sequences take sales courses, and 
the enrollment of the Marketing Department has risen from 746 in fall 2014 to 807 in fall 2020. 
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Personnel Requests:  Tenure Track Faculty—Non-reappointment or tenure-denial/death (PERS 
936b) 
 

COB 
Priority  

Department Position Requested 

1 FIL Finance (936b) 
2 MKT Marketing (936b) 

 
Finance, Insurance, and Law 

Since Fall 2015, the number of sections offered by FIL has fallen from 64 to 55, while the 
number of finance majors has remained relatively steady (602 in fall 2015 vs. 589 in spring 
2021). In the fall of 2020, the FIL student-to-tenured-faculty ratio is 37% higher than the 
University.  This request is to replace a faculty member who passed away unexpectedly.  The 
position has been vacant for three years. 

Marketing 

We request approval to hire a replacement faculty to teach and innovate required and elective 
courses for in the Marketing Department, as well as contribute scholarly research and service. 
The new hire would replace a faculty member who resigned due to tenure-denial at the 
department DFSC in 2020. 

 

Personnel Requests:  Non-Tenure Track Positions (PERS 936c) 
 

COB 
Ranking 

Department Position 

1 ACC Accounting 
 

Accounting 

Retirements and lag in hiring TT faculty members has resulted in increased class sizes and few 
sections.  Adding a PERM NTT to the faculty roster would help bridge the gap between the 
resignation/retirement of TT faculty and hiring of a new TT faculty member. 
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