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Introduction  
 
The College of Business (COB) at Illinois State 
University is one of 190 schools in the United 
States to have achieved accreditation by the 
Association to Advance Collegiate Schools of 
Business (AACSB) International for its 
undergraduate and graduate programs in 
both business and accounting, making us one 
of the top 2% of business schools in the 
nation. Our Department of Accounting 
boasts a 74.5% (Certified Public 
Accountancy) CPA Exam pass rate for the 
students seeking a master’s degree.    
 

COB alumni hold executive positions in many companies and industries or are successful entrepreneurs 
and small business owners located on all 50 states and locations abroad.  Many of our alumni become 
COB donors after graduation.   
 
The State Farm Hall of Business is a beautiful building that features a technologically sophisticated venue 
for learning, and the college retains the spirit of personalized, student-centered education which is the 
hallmark of Illinois State University.  Students can participate in over 25 student organizations which 
provide opportunities for networking, developing leadership and organizational skills, and learning 
about professional issues and career options.  The student organizations earn regional and national 
recognition for excellence each year. 
 
The College has a proud tradition of providing excellence in academics and facilitating the student 
experience.  From guest speakers through the nationally recognized Business Week program, the alumni 
of the COB graduate into a business environment with the skills to be competitive, engaged 
professionals.   
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COB Strategic Plan 
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Accomplishments for FY2020 
 
Our core values reflect the overarching value of Illinois State University, student success.  Using Educate 
● Connect ● Elevate:  Illinois State as the guiding principle, the College of Business incorporates the core 
values of Illinois State University into its own strategic plan.  This can be seen through the COB goals, 
strategies, and tactics as demonstrated by our accomplishments and productivity. 
 

Goal 1: Prepare students for success in a diverse and global environment by providing 
excellent instruction and a transformative learning experience for every student (ECE II:  
Foster Innovation and ECE III:  Nurture Diversity and Inclusion) using the strategies and 
tactics outlined in our Strategic Plan 2018-2023.   

 
Accounting Department 

Engagement 
• One hundred fifteen (115) students participated in accounting internships for academic 

credit for the timeframe period of Summer 2020-Spring of 2021.  Many students had a 
second internship during this timeframe as well although these were not counted for 
academic credit. 

• Three BIS (ACC/BIS 362) projects were completed for C&M Chinchilla and Small Animal 
Rescue non-profit 

• Four BIS projects (ACC/BIS 362) in process in spring of 2021 for Cooperative Coaching/J & K 
Technology Co-op – non-profit 

• The Department offers two accounting and BIS only career fairs each year. Both fairs 
(September 2020 and February 2021) used virtual platforms through career services.   

• Many outside speakers come to classes and to evening presentations to assist students with 
knowledge about the profession. This has continued in 2020 and 2021 using a virtual format. 

 
Innovation 
• Forty-three (43) students have received SCRUM Master Certification through our Business 

Information Systems curriculum (Fall of 2020 and Spring 2021).  Six students received 
certification as a SCRUM Product Owner. These are highly sought-after credentials for 
Business Information Systems professionals 

• ACC/BIS 362 Micro-credentialing project – available areas were Power BI, Azure, Salesforce, 
or Gartner 

• We continue to run our “Jumpstart” program before each semester begins to acclimate all 
students to the rigor of the Intermediate Accounting series of classes. Prior introductory 
accounting concepts are reviewed so all participating students are on an equal playing field 
to begin the major. This is a retention tool for our program. The faculty also plan to publish a 
paper on the outcomes of the program about retention and performance. The program was 
converted to a virtual format for Fall 2020 and Spring 2021. 

• We have added an accounting ethics course that was first offered in fall of 2019. Enrollment 
continues to grow in this course for 2020 and 2021. 

• We have added a graduate level forensic accounting course that began in the spring of 
2020. 
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• We have three new approved online certificate programs – Data Scientist, Forensic 
Accounting, and Information Systems Audit and Control Specialist. All have had enrollment 
in 2019 – 2021. 

• The Department is endorsed by the Institute of Management Accounting for curriculum to 
pass the Certified Management Accountant (CMA) exam. This is a joint endorsement with 
the Department of Finance, Insurance, and Law (FIL). 

• Our new SAP courses continue to grow – Summer 2020 had 3 undergraduates, Fall 2020 had 
23 undergraduates and 7 grad students, and Spring 2021 has 16 undergraduates and 5 grad 
students 

• Christophe Van Linden developed and led a group of students to Belgium for a Study Abroad 
with the University of Antwerp on Sustainability. The trip was held pre-pandemic in March 
of 2020. 

• A student Association for Information Systems Conference (virtual) is being planned for April 
2021. 

 
Finance, Insurance, and Law Department 

Engagement 
• During the spring of 2020, FIL rapidly changed the teaching modality of 56 sections caused 

by the COVID-19 pandemic.  
• Prepared and delivered 52 section/courses for 100% online delivery in the fall of 2020.  
• Twenty-four students participated in FIL internships for academic credit from Summer 2020 

to Spring 2021. 
• The Institute for Financial Planning & Analysis supported students in attending conferences 

including the Financial Planning Association of Illinois Conference on Advanced Planning and 
the National Association of Personal Financial Advisors.  

• Forty-nine students enrolled in student managed portfolio courses which provide students 
with experience making investment decisions related to a $900,000 equity portfolio and 
$1,300,000 fixed income portfolio. 

• The FIL department provided more than 90 scholarship awards. 
• Transferred the fall “Meet the Firms” event to Handshake, a virtual career management 

system. The fall event was attended by 37 employers and 120 FIL students.  
• Completed academic program reviews of both the finance and risk management and 

insurance (RMI) majors. 
 

Innovation 
• FIL students participated in two student competitions including the Spencer-RIMS Risk 

Management Challenge and for the first time, the Federal Deposit Insurance Corporation 
Academic Challenge. 

• Increased adoption of technology across the curriculum  
• Incorporation of Wall Street Prep Excel Crash Course into the new introductory course for 

finance majors (FIL 190) to set the foundation for advanced Excel work in upper-level 
courses in the major.  

• Wider department adoption of software applications including an update of the insurance 
operations simulation model in FIL 355 and the incorporation of the simulation software 
(@RISK) in the insurance capstone course (FIL 354). Additionally, one section of FIL 341 
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introduced Stata programming and data analysis using CRSP and Compustat as a method to 
develop a data analysis course more fully in FIL.  

• Additional presentations at student organizations (ISSF and Gamma) focused on technology 
tools in financial services. 

 
International Business and  
The Carson and Iris Varner Institute for International Business 

Engagement 
• The Carson and Iris Varner International Business Institute (VIBI) coordinated with the 

College to deliver the B.S. in International Business to the second cohort of 24 
undergraduates at Quality Leadership University in Panama City.  

• The VIBI is now working with its third cohort at QLU. 
• The VIBI also worked with CUIBE partners to develop various workshop series about virtual 

alternatives for international travel, and VIBI reviewed the options with CUIBE to help our 
students still be prepared for internationally focused jobs 

• A team of 4 students competed in the Virtual IB Case Competition at San Diego State 
University. They placed 3rd among the 12 teams participating 

• Recruited and prepared 3 students (2 from Illinois and 1 from Panama) to be part of X-
Culture international project in Spring 2021 as part of a group of 1500 students from over 30 
countries working in international teams on real business problems. 
 

 
 
Impact 
• Worked with CUIBE partners on the Value of IB project that will provide insights into clearer 

marketing and messaging to various constituents about the strengths of IB programs overall 
as well as refine ways to update and improve our IB courses and curriculum. 

• 29 students from Cohorts 1 and 2 graduated from the Quality Leadership University, earning 
ISU IB degrees. 
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Katie School of Insurance and Risk Management 

Engagement 
• Provided summer international internships remotely for six students 
• International interns developed white papers that were distributed globally 
• Hosted the Katie School Symposium of student and industry research virtually 

o Multiple students 
o Over 200 industry researchers 

• Hosted the Insurance Data Analytics Competition  
o 25 competitors 
o 3 scholarships awarded 

• Virtual Career Fair and Internship Fair- 152 students  
• Insurer presentation – Actuarial Club- 24 students  
• Communication workshop – 28 students,   
• Interviewing skills workshops- (64 students )  
• Diversity and Inclusion Event (with 6 RSOs and 200 students in Feb. 2020) 
• Multiple Professional Virtual Mentorships  
• Supported four students in the National Insurance Sales Competition 
• Provided scholarships for the Professional Insurance Exam to eight students 
• Offered 40 virtual industry and community service engagement opportunities for students 
 
Innovation 
• Provided insurance simulation for the RMI capstone course to 60 students 
• Developed ethics curriculum related to big data and risk rating in FIL 250 to 105 students 
• Supported the Innovations Curriculum Community with industry partnerships 
• Six students were recognized for their work at Verisk, Inc. in New Jersey  

 
Impact 
• Provided four graduate assistant for RMI faculty 
• 28 students completed the Certificate in Leadership and Business Acumen 
• Received $30,000 in grants 
• 17 students completed industry research white papers and made presentations to client 

 
Management and Quantitative Methods Department 

Engagement 
• With 1,310 undergraduate students enrolled by the 10th class day census this fall, MQM 

houses almost 7% of the University’s undergraduate population in its three majors: 
Management, International Business, and Business Administration. 

• MQM’s Fall 2018 to Fall 2019 freshman-sophomore retention rate was 80.2%. 
• 78.8% of MQM’s students graduate in 4 years or less. 
• Average credit hours to degree is 125.8% for transfer students and 126.9 for FTICs.  
• The MQM Student to Tenure-Line Faculty Ratio is 47%. 
• MQM faculty serve as advisors to the following RSOs: Women in Business, Phi Beta Lambda, 

the International Business Association, Christian Business Leaders, Delta Sigma Pi, and Sigma 
Iota Epsilon 
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• Per MQM’s objectives for FY 21, Instructional Assistant Professor Joe McDonald has been 
hired to teach MQM 100, Business Statistics 

 
Innovation 

• Ten students enrolled in a transformational experience in Barbados when Professor Tina 
Williams taught the first section of MQM 120: Diversity, Equality, and Inclusion in the 
Workforce. 
 

 
 

“Seeing a black woman professor in the College of Business present a study abroad 
program was amazing,” said Genesis Robinson, a junior from Chicago who met Williams 
during a presentation to TRIO students. Having studied abroad in Spain in 2019, 
Robinson knew she wanted to repeat the experience. “Before the trip, I learned about 
the population in Barbados. It was then I knew I wanted to experience that change in 
demographics. Diversity was truly at the forefront of the learning experience,” she said.  
 
Nine of the students traveling with Williams were African American women. “About 
95 percent of the population of Barbados is of Afro–Caribbean descent,” said Williams. 
“So, this group went from being in the minoritized group in the U.S. to being part of the 
majority. The 10th student, a white male, experienced what it was like to belong to the 
underrepresented group.” Moreover, “the women talked about feeling more welcome, 
more at ease, more confident, more willing to express their opinions. The male student 
who was well-travelled and culturally competent, found a deep appreciation for 
Barbados,” said Williams, who required students to write about the impact of the 
course. The entries showed that the trip could reverberate in the way students 
approach their lives as well as their future workplaces. “Several people spoke about how 
they wanted to carry that feeling with them back home. I would say it was 
empowering.”  
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Impact 
• Worked with MKT to update the Business Environmentalism & Sustainability minor. 

 
Marketing Department 

Engagement  
• Enrollment in the Business Analytics Graduate Certificate Program grew to 25 students, 

which is a 47% increase over prior year.  The one-year certificate program targets local 
employees seeking to advance their career, as well as MBA students seeking additional 
business analytics electives.  This was the second year of implementation of the certificate 
program, which meets the growing demand for analytics training among marketing and 
systems professionals.  

• The Master of Science in Business Education program graduated its first student in 
December 2020.  Enrollment in the MSBE program grew to 6 students in fall 2020, a 50% 
increase over prior year.  The MSBE degree program was launched in summer 2019, and 
provides graduate training for primary/secondary school instructors as well as business 
professionals seeking to teach in higher education institutions.   

• Expanded the curriculum of the Advance Marketing Analytics sequence by introducing the 
new course MKT 312 Introduction to Data Management for Marketing Analytics in spring 
2021.  The course builds skills that students will need as marketing analytics professionals to 
extract information from customer and other pertinent business databases to facilitate 
business decision-making. Enrollment of 25 Marketing B.S and Business Analytics minor 
students met expectations for student demand for the new course. 

• In September 2020, the department held its second Marketing Meet the Firms career fair 
offering positions or networking opportunities with representatives of 43 marketing and 
sales firms.  The career fair was hosted fully online using the Handshake platform.  257 
students attended from across ISU, of which 90% were marketing students.  Among 
companies represented were ADM, Enterprise, Google, and Hewlett-Packard.   Marketing 
Meet the Firms is designed to offer positions in all areas of marketing, not only professional 
sales, in order to respond to student demand for more active recruiting on campus for 
analytics, promotions and general marketing jobs and internships. 

• The Department of Marketing contracted with Handshake for marketing-focused career 
services support.  Handshake is the leading online platform for employer recruitment of 
college students for internship and entry level jobs.  The platform facilitates (1) student 
search for marketing jobs and (2) promotion by employers of new jobs and professional 
development events.  We utilized the Handshake platform to host our fall Marketing Meet 
the Firms and spring semester sales career fairs.  Over 800 Marketing students have 
activated accounts with Handshake, and the contract makes the vendor’s services available 
to all College of Business students. 

• In February 2021, the Professional Sales faculty hosted the second annual Redbird 
NATIONAL Sales Competition, which was attended by 140 students and faculty coaches from 
35 universities across the United States.  The number of schools participating in the fully 
online competition increased by 50% over last year, when the RNSC was held on-campus.  
Competition objectives are to improve student sales skills, provide opportunities to network 
with sales professionals from the sponsoring companies, and prepare students for the 
national sales competition held later in the spring. 
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• An ISU student won the 2021 Redbird National Sales Competition, and the ISU team took 
third place. 

• ISU sales students won the Great Northwoods Sales Competition team championship in 
October 2020 and one of our students was the individual champion. 

• ISU students participated in the Intercollegiate Sales Competition in November 2020 and the 
National Collegiate Sales competition in March 2021.     

• The Professional Sales faculty conducted an internal sales competition to select ISU students 
to compete in the RNSC and other regional and national sales competitions. 

• Marketing students participated in four Professional Sales Institute (PSI) Distinguished 
Speaker Series events, and the January 2021 PSI Sales Career Fair (spring semester sales 
career fair attended by 42 companies and 89 students).     

• The Integrated Marketing Communication sequence faculty hosted a presentation in 
October 2020 by a senior marketing executive of a leading global advertising network, who 
is responsible for his agency’s worldwide McDonald’s account.  The virtual presentation was 
attended by over 90 students and focused on managing a global brand in the midst of a 
pandemic. 

• The capstone Integrated Marketing Communication course provided practical and 
transformative learning experiences for students through client projects for local businesses 
and nonprofits, such as Epiphany Farms, Green Top Grocery and Project OZ. 

• Students now receive a newly designed SAS-ISU digital badge to add to their resume upon 
completing the SAS Joint Certificate.  Students completing courses in the Advanced 
Marketing Analytics sequence earn the certificate indicating proficiency in use of SAS 
business analytics software.  SAS data analytic skills are among the most highly sought-after 
career skills by employers.  

• Advanced Marketing Analytics faculty will host a March 2021 panel of recent ISU alumni 
who specialize in Analytics to offer students insights on job search, building a career, and 
trends in the analytics field.  

• Marketing faculty served as advisors and directed learning experiences for several 
extracurricular student groups affiliated with the department, including the Sales Excellency 
Academy, American Marketing Association, Pi Sigma Epsilon, Sports Marketing Student 
Association, Salesforce Trailblazers, Business Analytics Society and Pi Omega Pi.   

 
Impact  
• American Marketing Association students provided digital marketing support to local 

businesses as part of the December 2020 Town of Normal Small Business Relief Program to 
assist with COVID-19 impacts.  Under the direction of AMA faculty advisor, Asst. Professor 
Aaron Charlton, students from the AMA chapter, senior capstone classes and Business 
Information Systems Club members worked with three local businesses to improve search 
engine optimization, increase online visibility, improve digital transactions, and enhance 
their social media marketing.   
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The George R. and Martha Means Center for Entrepreneurial Studies  

Innovation 
• The George R. and Martha Means Center for Entrepreneurial studies developed a new set 

of goals to better align the Center with the College’s and University’s Strategic Plans. These 
goals include the following: 

o To become an excellent model that fosters the entrepreneurial spirit, either through 
startup or corporate entrepreneurship; 

o To create programs, platforms, and experiences that inspire, educate, and empower 
the next generation of entrepreneurs; 

o To develop corporate entrepreneurship as one of the Center’s focus areas. 
• Entrepreneurship faculty reworked two Entrepreneurship courses to bring them into 

alignment with twenty-first century concepts:  
o MQM 223, formerly “Entrepreneurship I,” is now entitled “New Venture Creation.” 
o MQM 224, formerly “Entrepreneurship II,” is now entitled “Corporate 

Entrepreneurship.” 
 

Impact 
• The Means Center decreased its carbon footstep by eliminating the use of single-use 

plastics, such as Keurig coffee capsules and plastic water bottles.  
 
Organizational Leadership Institute 

Impact 
• During the Fall of 2020, OLI initiated the design and development of two student leadership 

programs that could be delivered via virtual technologies. In addition, OLI redesigned the 
Reading Program in Leadership to allow the program to be offered using virtual 
technologies. The new programs are described below: 
o Leadership Lunches.  The Leadership Lunches are one-hour sessions that touch on 

important career-development issues for students. Each session comprises a panel of 
professional participants who will offer insights on the issue and then respond to 
questions from students. The four sessions that will offered during Spring 2021 are “The 
First Year on the Job: What Matters Most?”, “How Important are Communication Skills, 
Really?”, “Building Strong Relationships Early in Your Career:  What to Do and What Not 
to Do,” “Developing the Confidence to Contribute Without Being Overbearing.” 

o Professional Development Series. This program emerged from conversations with 
training and development professionals in local firms—the conversation centered on 
the issue: What aren’t students learning in college that they really need to know?  OLI 
engaged in additional conversations and data collection in the development of the 
program. The program consists of four 90-minutes sessions. Each session will be 
developed and delivered by professional training staff from a local firm (GROWMARK). 
The four sessions are: “Professional Behavior and Communication: What Does That 
Mean?”, ”Learning to Be Adaptable and Build Resiliency,” “Public Speaking and 
Professional Presentations: How to Do Both,” and “Using Data to Make Your Point and 
to Tell a Story” 
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o The OLI also developed a virtual Reading Program in Leadership.  The books that are a 
part of the program during Spring 2021 are: The Ride of a Lifetime (Bob Iger) and Think 
Again (Adam Grant). 

 
Master of Business Administration Program 

• Converted the blended format (50% live/50% online) to a fully online program on extremely 
short notice because of COVID-19. 

 

Goal 2: Create a workplace that encourages and rewards excellence among faculty and 
staff (ECE I:  Enhance Strength and Stability and ECE II:  Foster Innovation) 

 
Accounting Department 

Engagement 
• In 2020 RSM and ADM, corporate partners, contributed to Impact Funds for the department 

to support faculty retention and recruitment. 
• Madeline Trimble serves on the Accounting and Financial Women’s Alliance (AFWA) 

National Board 2020-ongoing  
 

Impact 
• Madeline Trimble won a University Teaching Initiative Award for 2020- 2021. This award 

honors excellence in teaching for a faculty member early in their career. 
• Dr. Jay Rich held the Hobart and Marian Gardner Hinderliter Endowed Professorship Award 

from the COB for 2020 and 2021 
• Dr. Den Patten is named a Distinguished Professor (2019-2020) 
• Madeline Trimble won a 2020 national award – AFWA Academic Award 
• Dr. Rosie Hauck was named a Campus Hero in Redbird Impact magazine for her community 

engagement and service-learning work in and out of the classroom. 
• Brent Kane, Accounting Academic Advisor, is the 2021 winner of the Stan and Sandy Rives 

Excellence in Undergraduate Education – Prestigious ISU University Award 
• Den Patten is noted for the impact of his research as indicated by the database referenced 

in Ioannidis et al. (2020).  This article and database assessed the impacts for 4,675 
accounting researchers and 92 are included on the career listing. As of the end of 2019, Den 
ranked 12th within that group (10th where self-citations are included). For just 2019, 182 
accounting researchers made the listing, and Den ranked 3rd (1st where self-citations 
are included).  
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Finance, Insurance, and Law Department 

Engagement 
• Faculty engaged in over 130 hours of professional development training including programs 

on diversity and inclusion, computer software, and pedagogical training. 
• Stella Liao was awarded the Manahan Family Award for Teaching Excellence in Business. 
• Abhishek Varma received the Dixie Mills Faculty Scholar in Finance. 
• Abhishek Varma received the 2020 FIL Department Outstanding Research Award. 
• Chris Tamm received the 2020 FIL Department Outstanding Service Award. 
• Tice Sirmans received the 2020 FIL Department Outstanding Teaching Award. 
• Vladimir Kotomin and Stella Liao received University Research Grants. 
• Yayuan Ren and Tice Sirmans received Katie School Faculty Development Grants. 
• The FIL Research Team started virtual brownbag seminars hosting FIL faculty and external 

presenters. 
 

Katie School of Insurance and Risk Management 

Engagement 
• Provided research grants 

o Eight faculty members in five disciplines across three colleges 
o 14 undergraduate students 
o Four graduate students 

• Provided research data access for faculty research 
• Offered over 40 industry in-class presentations in the virtual environment 

 
Innovation 
• Co-sponsored the Design Thinking Workshop for faculty 
• Offering Train-the-Trainer Design Thinking Springs for faculty 
• Provided the Insurance Company Simulation to faculty for courses 

 
Impact 
• Eight grants 
• Eight academic fees paid for virtual conferences 
• Five membership dues paid on behalf of faculty 
• 22 faculty supported to attend design thinking workshops 
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Management and Quantitative Methods Department 

Engagement 
• Faculty participated virtually in a broad variety of conferences and symposia, including the 

Academy of International Business, the  Academy of Management, the Annual Meeting of 
the Western Risk and Insurance, the Decision Sciences Institute, the Babson College 
Entrepreneurship Research Conference, the European Academy of Management, the 
European Community Action Scheme for the Mobility of University Students,  the European 
Group of Organizational Scholars, Global Business and New Challenges in HR and OB in 
Times of COVID, the Global Supply Chain Management Conference, the Indian Academy of 
Management, the Labor Employment Relations Association, the Military Operational 
Research Symposium, the National Institute of Justice, and the Southern Management 
Association. 

• MQM faculty increased their publishing record from last year, publishing in 18 journals for a 
total of 20+ published journal articles in the following journals: American Communist 
History, Analytical Chemistry, Career Development International, Global Strategy Journal,  
Human Resource Development International, International Critical Thought, International 
Journal of Manpower, Journal of African Business, Journal of Asian Business and 
Management, Journal of Autism and Developmental Disorders, Journal of Career 
Development, Journal of Management Development, Journal of Total Rewards, Journal of 
World Business, Management Teaching Review, SAGE Business Cases, Social Responsibility 
Journal, and Strategy Science. 

• Two faculty members continued to conduct research on prestigious, indirect-cost bearing 
grants, one from the National Institute of Food and Agriculture and the other from the 
National Institute of Justice. The co-PI of this latter grant presented an invited talk at the NIJ.  

• Per the objective articulated in MQM’s FY21 budget documents, MQM ran a successful 
search to appoint a new permanent chair, Dr. Tina Williams. 

 
Innovation 
• By far the most significant innovation in 2020 involved the number of courses MQM moved 

to virtual teaching with only two weeks’ notice. Student retention remained high, although 
both student and faculty morale suffered. 

• Three weeks before the Fall semester began, we again learned that we needed to move 97 
sections  online. Fortunately, more than 90% of our faculty had worked with CTLT over the 
summer to deliver high-quality, engaging, and rigorous courses. 

• During 2020, MQM faculty combined attended 604.5 hours of professional development at 
CTLT. 

 
Impact 
• One faculty member (Jia) collaborated on research involving autism and employment that 

was published in the Journal of Autism and Developmental Disorders.  
• Faculty, including Professor Tina Williams, worked with students of color to found Business 

ACUMEN (Business Association for Cultural Unity, Mentorship, Education, and Networking). 
• Professor Williams also worked across campus to lead workshops on microaggression 

training. 
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Marketing Department 

Engagement 
• Dr. Aysen Bakir, Dr. Duleep Delpechitre, Dr. Aditya Gupta and Dr. Arash Zadeh each received 

a 2020-2021 University Research Grant.  
• Dr. Duleep Delpechitre and Dr. Arash Zadeh each received a 2020 Enterprise Rent-A-Car 

Foundation Faculty Scholar Grant. 
• Dr. Duleep Delpechitre and Dr. Juno Lim both received the 2020-2021 COB Outstanding 

Researcher Award. 
• Dr. Kathy Mountjoy was named the Illinois Association for Career and Technical Education 

Post-Secondary Teacher of the Year 
• Two new Professional Sales and Business Education scholars, recruited in FY20, joined our 

faculty this year.  The new faculty are Dr. Ellis Chefor (Professional Sales) and Dr. Nesrin 
Bakir (Business Education). 

• Due to the pandemic, the Department of Marketing biometrics behavioral lab (funded by 
the COB Afni technology Fund) did not open for faculty research in FY21.  The iMotions 
vendor did host virtual training in October 2020 to help interested faculty become familiar 
with the tools and software, in anticipation of opening the lab in 2021 after in-person 
instruction resumes.  Two-day, on-site training for faculty will occur prior to opening the lab. 

• The Department of Marketing continued to fund access to SONA software which supports 
administration of the department’s student subject research pool.  The subject pool and 
faculty research usage expanded substantially in FY21, to include five classes and over 400 
students.    

• Work progressed during the spring semester on refinement of the Department’s strategic 
plan. 

• The Department chair produced and submitted the September 2020 Marketing Program 
Review report which highlights program trends over the past eight years, past 
accomplishments of the faculty and goals for future enhancement of the undergraduate and 
graduate marketing program. 

 
The George R. and Martha Means Center for Entrepreneurial Studies  

Innovation 
• The Means Center purchased licenses for STATA and Endnotes, which are now available to 

six affiliated faculty. 
• Early in 2020, the George R. and Martha Means Center for Entrepreneurial studies 

developed a new set of goals to better align the Center with the College’s and University’s 
Strategic Plans. These goals include the following: 

• To reimburse one conference per year for affiliated faculty up to $1,500. 
• A paper on entrepreneurship must be accepted to an entrepreneurship conference or a 

management conference with an entrepreneurship theme. 
• Conferences can include (but are not limited to) the Academy of Management, the Babson 

College Entrepreneurship Conference, the Strategic Management Conference, the Southern 
Management Conference, and the Western Academy of Management. 

• Due to COVID-19 travel restrictions, no travel stipends were awarded in 2020. 
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Master of Business Administration Program 

• Bestowed Outstanding MBA Professor Award to Dr. Sandeep Jagani 
 

 

 

Goal 3: Create an engaging and committed culture of diversity and inclusion across 
multiple dimensions (ECE III:  Nurture Diversity and Inclusion and ECE IV:  Enrich 
Engagement) 

 
Accounting Department 

Engagement  
• The department is very pleased that our faculty represent many countries from around the 

world now.  With our new hires for the fall of 2019, we have faculty who hail from or have 
experience from the U.K., Australia (2), Jordan, India, China, Thailand, Germany, and 
Belgium. We believe a diverse faculty will assist with drawing a diverse student base. 

• The department supports the National Association of Black Accountants (NABA) and funding 
is provided for programming and student leadership development. 

• The department supports Accounting and Financial Women’s Alliance (AFWA) and funding is 
provided for programming and student leadership development.  

• The department supports Student Accounting Society (SAS) and funding is provided for 
programming and student leadership development. 

• The department supports Beta Alpha Psi (BAP) and funding is provided for programming and 
student development. 

• The department supports the BIS Club and funding is provided for programming and student 
development.  

• The department continues to welcome INTO Students into the MSA and undergraduate 
Pathways. Graduated the first INTO student for the university in December 2019. 

• The department completed continuing education in Microaggressions in Fall 2020. 
 
Impact 
• AFWA – ISU Student Chapter- won a national award in 2020 for Public Service 
• Madeline Trimble is named to the National Foundation Board for Accounting and Financial 

Women’s Alliance (AFWA – National) – 2019- ongoing – won Women Who Count Award 
2020-2021. 
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Innovation 
• National Association of Black Accountants (NABA) hosted a virtual Deloitte recruiting event 

in fall of 2020 for the first time. 
 
Finance, Insurance, and Law Department  

Engagement 
• (Diversity/Inclusion) FIL faculty contribute to international diversity with faculty originally 

from Azerbaijan, India, Lithuania, the Philippines, and Taiwan. 
• Finance courses were offered in the Panama MBA and Undergraduate programs. 
• The department completed a professional education workshop in Microaggressions in the 

Fall 2020. 
 

Impact 
• (Diversity/Inclusion) Sixteen faculty and staff participated in microaggressions training as 

part of ISU’s Foundations of Diversity and Inclusion seminars. Additionally, faculty 
participated in the GROWTH COB seminars seeking to enhance faculty-student interaction 
with a culturally responsive mindset. 

• (Diversity/Inclusion) (2020 Highlight) According to “Academic Profiles”, the number of 
minority students in the FIL Department has increased over 30% since the fall of 2016. 

 
Katie School of Insurance and Risk Management 

Engagement 
• Purchases Cappex/College Greenlight database for student recruitment 
• Provided the database to admission for university recruitment of students from 

underrepresented population 
• Hosted a Diversity and Inclusion event for 200 students across five student organizations 

with insurance industry participants to discuss careers in insurance and the strategic value 
of diversity 

 
Innovation 
• Created videos to be used to promote RMI to high school students 
• Created presentations to be delivered by RMI students in Gamma Iota Sigma RSO to high 

schools and community colleges with diverse populations 
 

Impact 
• Reached 300 students through the College Greenlight/Cappex database 
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Management and Quantitative Methods Department 

Engagement 
• 32% of MQM tenure-line faculty are international scholars from countries including 

Bangladesh, China, Germany, India, and Turkey. In addition, 16% of the faculty belong to 
domestic protected classes. 36% of the tenure-line faculty are female 

• MQM held a 3-hour microaggression training on the first Friday of December 2020; 
approximately 20 faculty members attended 

 
Innovation 
• MQM 120: “Diversity, Inclusion, and Equality in the Workforce” was offered in Barbados in 

March 2020. Taught by Dr. Tina Williams, the course was well-enrolled and offered many 
students an intercultural view of history and management that would have been impossible 
without this transformational experience. 

 
Impact 
• 29% of MQM undergraduates (BUA, IB, and MGT combined) are from historically 

underrepresented groups; 36% of the undergraduate population in these three majors 
(combined) are female. 

• 36% of MQM undergraduates (BUA, IB, MGT) identify as female. 
 
Marketing Department 

• Department Chair Horace Melton and faculty/staff members of the College of Business 
Diversity & Inclusion Initiatives team participated in the September 2020 student-faculty 
reception held by Business ACUMEN, the multicultural business RSO. 

• Marketing faculty/staff and other members of the College of Business Diversity & Inclusion 
Initiatives team hosted an open house in February 2021 for high school students of color 
admitted to the College of Business for fall 2021.  The open house was designed to build an 
appreciation of the COB as a welcoming, supportive college for students of color, and to 
encourage the students to commit to enroll for the fall. 

• The January 2021 Professional Sales Institute Advisory Board meeting highlighted diversity 
and inclusion initiatives at ISU and included presentations by Dr. Doris Houston, Interim 
Assistant to the President for Diversity and Inclusion. Dr. Ashley Hicks, Assistant to the Dean 
for Student Services, and Joi Strickland, RSO Business ACUMEN President.  As a result, board 
members expressed interest in getting their companies involved in mentoring and 
participating in professional development workshops for students of color.   

• Department of Marketing faculty and staff attended a Microaggression Workshop in 
November 2020 conducted by Dr. Tina Williams and sponsored by the Provost’s Office. 

• For the first time, the Department of Marketing offered a scholarship to support a 
marketing student committed to diversity and inclusion and who has an interest in sports 
marketing as a career.  The multi-year scholarship is funded by the generous donations of 
the Paragon Marketing Group. 

 
Master of Business Administration Program 

• Now have 58 current or progressed Pathway MBA students in the MBA program FY21. 
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Goal 4: Promote and communicate our brand including COB successes and our vision of 
excellence and national recognition (ECE IV:  Enrich Engagement) 

 
Accounting Department 

Engagement 
• The Accounting Department has a Linked In page for young alumni now as well as 

connections through the Department Chair for older alumni. Department news and 
accomplishments are posted there regularly in place of a written newsletter. 

• Presentations are made to the Department of Accounting Advisory Board meetings about 
our annual accomplishments – Virtual in 2020 and 2021 

 
Impact 
• We continue to hold AACSB separate accounting accreditation. Our next review visit is in 

2021. Only 190 schools worldwide have both AACSB business and accounting accreditation. 
• The CPA Exam First Time Pass Rates for those with Advanced Degrees was 74%. We were 

the best in the state for large programs.    
• We maintain our national endorsement from the Institute of Management Accountants, for 

curriculum leading to certification as a management accountant (CMA).  
 
Finance, Insurance, and Law Department 

Engagement 
• FIL renewed its Certified Financial Planner (CFP) Board registration, which allows students 

completing the financial planning minor to qualify to sit for the CFP exam. 
• Stella Liao serves on the editorial board of the Review of Accounting and Finance. 
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• FIL faculty are members of the board for the Asia-Pacific Risk and Insurance Association, the 
Southern Risk and Insurance Association, and the Western Risk and Insurance Association. 

• FIL faculty have served as discussants at leading academic conferences and referees in top 
quality journals in both finance and insurance. 

• The average salary for ISU finance graduates in May 2020 was $54,300. 
• The average salary for ISU insurance graduates in May 2020 was $52,400. 

 
Impact 
• Stella Liao was awarded the Emerald Publishing Literati Award for Outstanding Paper.  
• FIL faculty published in 10 articles top finance and risk management and insurance journals 

including: 
o Organization Science 
o Journal of Risk and Insurance 
o Journal of Corporate Finance 
o Journal of Accounting and Finance 
o Risk Management and Insurance Review 
o Journal of Insurance Issues 
o Journal of Consumer Satisfaction, Dissatisfaction, and Complaining Behavior 
o FIL faculty delivered 14 presentations at academic conferences including: 
o Financial Management Association 
o Southern Finance Association 
o American Risk and Insurance Association 
o Western Risk and Insurance Association  
o Southern Risk and Insurance Association 

 
International Business and  
The Carson and Iris Varner Institute for International Business 

Impact 
• The VIBI worked with CUIBE partners on the Value of IB project which will provide insights 

into clearer marketing and messaging to various constituents about the strengths of IB 
programs overall as well as refine ways to update and improve our IB courses and 
curriculum. 

• VIBI has continued its sponsorship of the Illinois Global Scholars program for high school 
students 

• ISU is one of only 25 schools with full membership status in the Consortium for 
Undergraduate International Business Education (CUIBE) 

 
Katie School of Insurance and Risk Management 

Engagement 
• Receive nation and international grants that lease to research projects disseminated to the 

insurance industry around the country and world 
• Hold a Hall of Fame event, every other year, where over 500 insurance industry executives 

attend.  This event is the largest fund raiser for the Katie School. 
• Support students to attend industry conferences 
• Host symposia 
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• Support students to visit companies 
• Hosted a webinar series that was available world-wide and translated into three languages 
• Support faculty to attend conferences and present research 
• Support faculty in serving on academic board 

o Dr. Tice Sirmans services on two board 
o Director Jim Jones is the incoming president for Western Risk and Insurance 

Association 
o Associate Director Debbie Babcock serves on the Insurance Charitable Foundation 

• The RMI program is consistently ranked in the top ten RMI programs 
• Actively involved in industry events 
 
Impact 
• Nationally recognized program 

 

Marketing Department 

Engagement 
• Faculty promoted our brand by their participation in various online academic conferences 

and workshops.  The Department funded faculty registration for the 2020 AMA Winter 
Academic Conference, Society for Marketing Advances 2020 conference, Illinois Business 
Education Association fall conference and Enablytics statistical methods training workshops. 

• The Professional Sales program strengthened its reputation as one of the country’s premier 
sales programs by hosting the second largest sales competition in the Midwest (February 
2021 Redbird National Sales Competition),  by earning first place as a team and individual 
champion in the October 2020 Great Northwoods national sales competition at the 
University of Wisconsin – Eau Claire, WI, and by earning first place as individual champion in 
the 2021 Redbird National Sales Competition.  Our students promote the ISU brand to 
employers and other stakeholders through their winning performance in the national 
competitions. 

• Presentations to the Marketing Advisory Board by the Department Chair, faculty members 
and numerous students communicated to key external stakeholders the innovations and 
achievements of our programs 

• The Department uses its LinkedIn group to promote and communicate our brand and keep 
alumni informed about activities and new initiatives in the Marketing Department.  The 
LinkedIn group continues to grow and now has 363 members. 

 
George and Martha Means Center for Entrepreneurial Studies 

Engagement 
• The Means Center initiated collaborative discussions across campus with the following 

constituents: 
o Dr. Archana Sekhara, Wonsook Kim School of Art 
o Harriet Seitenbach, Center for Community Engagement and Service Learning 
o Craig McLauchlan, Director of Research 

• The Means Center continued its working relationship with the Illinois Innovation Network 
and with the Bloomington/Normal Economic Development Council. 
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Innovation 
• The George R. and Martha Means Center for Entrepreneurial Studies has begun emphasizing 

the research accomplishments of ISU faculty in the field, especially via their web presence. 
 

Organizational Leadership Institute 

Engagement 
• The Organizational Leadership Institute provides resources for local leaders in the 

community, burnishing the College’s and the University’s visibility in the region. 
 

Master of Business Administration Program 

• Increased overall MBA enrollment from 188 to 220. 
• Launched a Normal CMBA cohort for FAL21. 
• Held 3 virtual information sessions, 2 student panels, and one mock MBA course for 

prospective students. 
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Goal 5:  Create and strengthen partnerships with alumni and business organizations 
(ECE I:  Enhance Strength and Stability, ECE II:  Foster Innovation, ECE III:  Nurture 
Diversity and Inclusion, and ECE IV:  Enrich Engagement) 

 
Accounting Department 

Engagement 
• ADM named Jomo Sankara and Ron Guidry as faculty scholars, for 2020-2021. 
• Accounting Advisory board meetings are held three times per year, virtually in 2020 and 

2021. 
• The accounting career fair was held in September of 2020 and February 2021, virtually  
• Many firms and speakers have presented virtually in the classroom and at student RSO 

meetings in 2020 and 2021. 
 
Impact 
• Over $100,000 in scholarships was awarded to students from firms and alumni donors in 

2020. 
• Ron Thein, State Farm Executive, is mentoring students in small groups for the fourth year in 

a row. Approximately 10 students will participate in 2021.   
• The Accounting department awarded $107,700 in scholarships to 95 students. 

 
Innovation 
• Due to the pandemic, our annual golf outing to raise scholarship funds was cancelled. A 

faculty member instead organized a new Trivia Night fundraiser (virtual) and raised $6,000 
in scholarship funds. 

 
Finance, Insurance, and Law Department 

Engagement 
• More than 40 alums/professionals sit on several advisory boards for the department to 

continue to provide expert feedback on our programs. 
• More than 35 alumni/professionals presented finance and insurance classes and student 

organization meetings. 
• The Illinois State Students of Finance (ISSF) scheduled four professional panels to provide 

insights into different careers in finance.  
• Financial support increased with a $25,000 scholarship in financial planning (Kevin Stevens – 

ClearPointe Financial Group). 
 

Impact 
• The department provided $49,750 to 37 finance majors. 

 
Innovation 
• (Social responsibility) Working with a personal financial planner, FIL 345 and FIL 349 added a 

module on personal budgeting to help students develop financial literacy.  
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Katie School of Insurance and Risk Management 

Engagement 
• Connection to alumni is one of the major strengths of the Katie School 
• Hosts golf outings as fundraisers with alumni participating 
• Gamma games where alumni return to campus to interact with current students 
• Christmas social event with alumni 
• Brings alumni to classes as guest speakers 
• Communicates with alumni semi-annually through the Alumni Newsletter 
• Alumni serve on the advisory board 
• Hosts a 10-day program for insurance regulators who work both nationally and 

internationally 
• Hosts a symposium with CPCU Society that attracts 200+ participants 
• Provided $350,848 scholarships to 108 students 
 
Impact 
• Nationally recognized program 

 
Management and Quantitative Methods Department 

Engagement 
• The COVID-19 pandemic weakened our ability to strengthen partnerships with alumni and 

business organizations.  
 

Innovation 
• Ms. Elizabeth Adams contributed the $1,000 Marietta Briddick Scholarship (for five years) to 

support women in business with financial need. The scholarship was awarded for the first 
time this spring. 

• COUNTRY Financial allowed us to innovate in creating three $1,500 scholarships awarded to 
students who displayed leadership, engaged in corporate social responsibility, and led 
initiatives supporting social justice. We also worked with them in January to create a 
program by which COUNTRY Financial would create $5,500 worth of Freshman Inclusion 
scholarships, awarded to three students, for us to recruit and retain students of color 
working in Human Resources. 

 
Impact 
• As a result of our partnerships, 6 students from underrepresented groups received 

scholarship support in 2020. 
• The greatest impact of our strengthened partnerships with alumni and business involves the 

scholarship winners who received awards in April 2020. 15% of these scholarship recipients 
were students of color.  

• The MQM Department awarded $16,500 in scholarships to 19 students 
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Marketing Department 

Engagement 
• The Department of Marketing LinkedIn group operates to strengthen partnership with 

alumni.  As stated in the description, “It is a community built exclusively for alumni, 
professionals and current students of the Marketing Department at ISU, to share insight and 
to connect with peers who face similar challenges and goals.  Our mission is to help keep 
everyone informed of the current state of the department and maintain a connection with 
the Redbird marketing family.”  The LinkedIn group continues to grow and now has 363 
members. 

• 10 corporate sponsors supported the 2021 Redbird National Sales Competition, and 
representatives of 25 companies participated in the competition as role play judges or 
buyers. 

• The Department hosted the September 2020 Marketing Meet the Firms career fair with 43 
marketing and sales companies participating in 59 group information sessions and 374 
individual one-on-one student interviews.  Because the career fair was virtual and hosted on 
a leading college recruitment platform, more business organizations from around the 
country signed up to work with ISU than would have if the event were held in-person.  The 
virtual fair expanded our reach and promoted our brand across the country, for the greater 
benefit of our students. 

• The faculty of the Integrated Marketing Communication sequence worked with a group of 
young alumni to design a Hatch fundraising project targeting IMC and other Marketing 
alumni to raise funds for additional IMC scholarships.  The campaign launched in November 
2020 and raised over $2,000 for two new scholarships. 

• The Department held Marketing Advisory Board meetings in October and April and added 
two new members.  Due to the pandemic, several board initiatives focusing on professional 
development of students have been postponed to FY22, after student return to campus in 
large numbers. Three board members served as Department of Marketing Ambassadors in 
the February 2021 Birds Give back campaign. 

 
Impact  
• Client projects in various courses continue to build relationships with business 

organizations.  Our faculty and students work with local and regional businesses on client 
projects in Marketing Research, Introduction to Marketing Analytics, Strategic Marketing 
Management, and capstone Integrated Marketing Communication classes.  Business clients 
include Rockford Mutual Insurance Company, Epiphany Farms, Green Top Grocery, 
MetroNet, and others. 

• Through partnerships, the Department of Marketing was able to make an impact on many 
students through the awarding of scholarships in 2020. 

• The Business Education major awarded $11,500 to nine business education students 
• The Marketing Department awarded $15,600 to 18 students 
• The Advanced Marketing Analytics Sequence awarded $3,000 to three students 
• The Integrated Marketing Communication Sequence awarded $3,000 to four students 
• The Professional Sales Institute and PSI Sequence awarded $22,500 to 25 students 
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Master of Business Administration Program 

• Established a new alumni organization for graduates of the Panama MBA program 
• The MBA program awarded $7,000 in scholarships to eight students 

 
College of Business Scholarship Impact 

• The COB awarded $119,450 to 59 students across all majors 
 

 
 
In total, the College, Departments, and Centers/Institutes provided over $800,000 
in scholarship to almost 400 students during the past academic year.  The COB is 
proud of and grateful to our generous donors who support our efforts.  
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Productivity Measures1 

College of Business Enrollments 
 
As indicated in Table 1, enrollment at Illinois State University has remained consistent, ranging from the 
5-year low of 21,596 to 22,027 for a difference of 431 students (-1.95%).  Total enrollments in the 
College of Business have declined in the past three years from a high of 4,174 to 3,941 (-5.5%).   
Although the overall numbers in the COB are down, the COB enrollment is higher in FY2020 than it was 
in FY2015 when enrollment was 3,866. During this same time frame, the COB has a net loss of TT faculty 
and class size averages have increased.  

 
Table 1 
2016 – 2021 College of Business Enrollments 
 

 FY 2016 FY 2017 FY 2018 FY 2019 FY 2020 
University Total 21,736 22,027 21,682 21,596 21,863 
ACC 997 984 939 889 804 
FIL 618 683 716 651 660 
MKT 856 906 915 903 906 
MQM 1,432 1,487 1,452 1,454 1,359 
MBA 135 114 113 159 212 
College Total 4,038 4,174 4,135 4,056 3,941 

 
 
The COB’s average enrollments are greater than the average enrollments of other AACSB schools.  
According to AACSB, the average college/school enrollment is 2,694 students, almost 1,250 students less 
than ISU.   
 

 
 

 
1 As requested, the source of all productivity measures and metrics reported in this section are provided by Planning, Research, and Policy 
Analysis (PRPA). 
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College of Business Degrees and Certificates Awarded 
 
College of Business baccalaureate degrees awarded continue to grow with a 13.4% growth in degrees 
between FY16 and FY20.  Table 2 provides the details related to degrees awarded.  As the students who 
entered college in FY17 continue to progress through the COB, graduating in 2021 or 2022, it is 
anticipated that the number of degrees awarded will continue to grow over the next two years based 
upon the retention rates provided to the college from PRPA and reported in the next section of this 
document.   
 
Table 2 
2016 – 2021 College of Business Baccalaureate Degrees Awarded 
 

Major FY16 FY17 FY18 FY19 FY20 
Accounting 218 207 212 229 174 
     B.S. in Accountancy 168 140 168 159 109 
     B.S. in Business Information Systems 29 25 21 22 24 
     B.S./Master of Professional Accountancy 21 42 23 48 41 
Finance, Insurance, and Law 192 187 227 203 241 
     B.S. in Finance 163 154 197 182 208 
     B.S. in Insurance 29 33 30 21 33 
Management & Quantitative Methods 266 251 291 302 325 
     B.S. in Business Administration 105 100 113 135 140 
     B.A. and B.S. in International Business 21 19 27 24 62 
     B.S. in Management 140 132 151 143 123 
Marketing 203 226 250 261 257 
     B.S., B.S., and B.S.Ed. in Business Education 7 3 6 3 6 
     B.S. in Marketing 196 223 244 258 251 
College Total 879 871 980 995 997 

University Total 4,385 4,414 4,478 4,472 4,566 
 
Table 3 details the number of degrees awarded in the College of Business.  Overall, graduate degrees 
awarded are increasing, carried by strong growth in the MBA program.  Graduate degrees awarded in 
the Accounting Department decreased slightly; however, graduation rates are strong in the program 
despite slightly decreasing enrollments. The B.S./Master of Public Accountancy enrollments experience 
more fluctuation, usually because B.S./MPA students are admitted to the program during their junior 
year and time to graduation for the program (which totals five years) can vary from student to student. 
The enrollment numbers and graduation metrics in Accounting mimic the national trend for accounting 
enrollments in the U.S. 
  



 
College of Business FY21 Annual Report  33 
 

 
Table 3 
2016 – 2021 College of Business Master’s Degrees Awarded 

 
Major FY16 FY17 FY18 FY19 FY20 
Accounting 45 64 45 64 58 
     M.S. in Accountancy 24 22 22 16 17 
     B.S./MPA in Accountancy 21 42 23 48 41 
Marketing      
     M.S. in Business Education2     0 
Dean of Business      
     Master of Business Administration 53 43 54 35 104 
College Total 98 107 99 99 163 
University Total 732 683 677 730 805 

 
 
The MBA program continues to collaboration with Quality Leadership University in Panama, as well as 
INTO, which has the potential to further increase enrollments, and eventually, the number of master’s 
degrees awarded in the program.  Additionally, the MBA program is exploring options for 3+2 and 4+1 
programs to allow students to complete an undergraduate degree and an MBA in five years.  Strong 
growth in the MBA program is expected to continue based upon these initiatives, resulting in the need 
for additional faculty qualified to teach at the graduate level. 
 
The Master of Science in Business Education will report the first graduates in FY21.   In FY20, the BE 
program only had one faculty member, limiting the acceptances into the program during the first two 
years.  After the successful search for a new BE faculty member who began teaching Fall 2020, the MSBE 
program plans to accept additional students, leading to increased degree completions within the next 
two to three years.   

 
The College of Business awarded graduate certificates for the first time in FY20, limiting the data analysis 
possible with Table 4.  Enrollments in the certificate programs remain strong and additional certificates 
are planned, potentially leading to the option of stackable certificate programs that can be used to 
customize a graduate degree for students. 

 
Table 4 
2016 – 2021 College of Business Graduate Certificates Awarded 
 

Major FY20 
Accounting  
     Data Scientist:  BIS 2 
Marketing  
     Business Analytics 18 
College Total 20 
University Total 140 

 
2 The MSBE degree was approved as a program in 2018 and the first classes were offered Summer 2019.  MSBE 
had the first graduate in Fall 2020. 
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College of Business Retention Rates 
 
Tables 5 and 6 provide details about the retention rates of the College of Business compared to the 
University.  Overall, the percentage of Fall to Spring Retention is high and mimics the numbers at the 
University as shown in Table 5.  Our FTIC retention rates are growing over time; however, we are slightly 
below the University retention rate.  The external students’ retention rates are remaining steady over 
time. 
 
Table 5 
2016 - 2019 Fall to Spring Retention Rates 
 

 2016 2017 2018 2019 
FTIC      
COB 92.1% 91.3% 91.2% 92.7% 
University 93.0% 92.6% 92.9% 93.0% 
External     
COB 94.0% 94.3% 93.5% 92.5% 
University 94.7% 94.0 94.6% 94.5% 

 
Table 6 
2016 – 2019 Fall to Fall Retention Rates 

 
 2016 2017 2018 2019 
FTIC      
COB 74.0% 73.1% 70.2% 79.5% 
University 80.6% 78.6% 78.6% 84.2% 
External     
COB 85.3% 84.2% 84.1% 84.5% 
University 87.5% 85.6% 87.2% 88.9% 

 
 
It is important to note that although students can declare a business major and complete a limited 
number of business-related general education courses, they do not begin taking major coursework in 
the COB until their junior year, potentially impacting the retention rate of students in the first and 
second years within the COB.  To aid in retention rates, the COB advisors begin working with second-
year students to build schedules to facilitate timely graduation.  Additionally, the COB provides tutors 
for students in traditionally high DFW courses, such as ACC 131 and 132, to aid student success.  The 
COB is seeking opportunities to allow students to interact with the major coursework earlier in their 
academic career as a retention tool. 
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Additional COB Enrollment Metrics 
 
Table 7 shows that more than two-thirds of the students who enroll in the College of Business, graduate 
within the traditional timeframe of four years, with approximately 98% of students graduating within 
five years.  At the university, the 5-year graduation rate is approximately 95%.   
 
Table 7 
2017 – 2020 College of Business Time to Degree FTIC 
 

 FY 2017 FY 2018 FY 2019 FY 2020 
COB     
   4 Year 66.6% 74.1% 68.4% 71.6% 
   5 Year 31.3% 23.5% 30.3% 25.9% 
University     
   4 Year 67.3% 72.0% 71.3% 71.4% 
   5 Year 26.8% 22.7% 23.9% 23.6% 

 
Although the College of Business total enrollments were down between FY2019 and FY2020 by 2.8%, 
the college saw a slight increase in total credit hours generated as indicated in Table 8.   
 
Table 8 
2016 – 2021 University and College of Business Credit Hours 
 

Credit Hours FY 2016 FY 2017 FY 2018 FY 2019 FY 2020 
University Total 515,792 525,974 519,452 503,484 520,436 
Accounting 19,790 21,747 21,295 19,920 19,621 
Finance, Insurance, and 
Law 16,096 16,703 17,485 15,918 14,749 

Management and 
Quantitative Methods 19,156 20,284 20,555 19,332 19,492 

Marketing 10,934 12,216 13,769 12,750 13,971 
Master of Business 
Administration3   174 222 455 

College Total 65,976 70,950 73,278 68,142 68,288 
 
 
The COB is also seeing an increase in the number of students participating in the Honor’s Program (See 
Table 9).  The College is working with students to encourage more participation in the Honor’s Program 
and mentoring students as part of an effort to encourage more students participating on the Bone 
Scholar process. 
 
  

 
3 Credit hours for the MBA program not provided in PRPA reports prior to FY18.  



 
College of Business FY21 Annual Report  36 
 

Table 9 
2017 – 2020 College of Business Honors Participation 

 
 FY 2017 FY 2018 FY 2019 FY 2020 
COB 5.4% 5.3% 5.7% 6.1% 
University 6.9% 7.1% 7.9% 8.4% 

 

College of Business Credit Hour Production and Class Sizes 
 

Table 10 
2016 – 2021 University and College of Business TT Credit Hours 

 
Credit Hours per TT FY 2016 FY 2017 FY 2018 FY 2019 FY 2020 
University Total 372 395 388 367 379 
Business 492 487 502 448 465 
      
Total TT Credit Hours FY 2016 FY 2017 FY 2018 FY 2019 FY 2020 
University Total 257,122 268,348 266,865 251,477 264,706 
Business 38,845 38,007 39,193 36,724 38,161 
      
Total TT Faculty FY 2016 FY 2017 FY 2018 FY 2019 FY 2020 
University Total 691 679 687 685 697 
Business 79 78 78 82 82 

 
Average (Unduplicated) credit hours per tenure-track faculty member in the College of Business are the 
highest of any college in the University. The credit hours generated by tenure-track faculty members in 
the COB are 23% higher than the university average.  The next highest average (CAST) is 13% higher than 
the university average.  Table 10 shows that the COB produces 14% of the total credit hours at ISU with 
11.7% of the tenure-track faculty members.   
 
Table 11 documents the number of NTT credit hours generated as 14.9% of the university total.  Due to 
accreditation requirements, no graduate assistants teach in the College of Business.   
 
Table 11 
2016 – 2021 University and College of Business NTT Credit Hours 
 

Total NTT Credit 
Hours FY 2016 FY 2017 FY 2018 FY 2019 FY 2020 

University Total 193,444 196,619 195,725 197,700 203,480 
Business 27,124 32,934 33,978 31,312 30,043 

 
 
When evaluating the number of credit hours generated within the College of Business, the COB 
represents 14.6% of the total credit hour production at the university by teaching 68,204 of the 468,186 
hours taught at ISU. 
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Table 12 
Fall 2020 College of Business Class and University Class Sizes 
 

Class Level COB Average 
Fall 2020 

COB Average 
Fall 2019 

University 
Average Fall 
20204 

University 
Average Fall 
2019 

100 N/A 58.3 
DATA Unavailable for AY2020-2021 

from PRPA 
200 34.3 43.5 
300 26.0 23.9 
Grand Total 31.0 38.8 

 
Data from PRPA this year was inconsistent with previous years’ data due to the move to online classes.  
The COB typically has higher class size averages than the University averages. We will update this data in 
the next cycle. 
 
The COB is reporting on the Student-to-Faculty Ratio for the first time this year.   
 
Table 13 
2020 College of Business Student to Faculty Ratio 
 

Student to Faculty Ratio  
COB 32 
University 18 
Student to TT Faculty Ratio  
COB 44 
University 27 

 
The College of Business has a significantly higher Student-to-Faculty Ratio than the University as 
indicated in Table 13. 
 
  

 
4 It is important to note that the University and COB class size averages are incorrect in the PRPA data this year.  
PRPA is aware and attempting to resolve the errors. 
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College of Business Student Metrics   
 
Even with the pandemic, the College of Business was able to place over 265 students in internship 
programs.  The largest group of students were Summer 2020 internships, many of which were virtual 
due to WFH requirements in Illinois.  Table 14 shows the number of interns by department or major. 
 
Table 14 
College of Business Student Internships 
 

Department Number of 
Student 

Internships 
Accounting 135 
Business Education5 2 
Finance, Insurance and Law6 24 
International Business 29 
Marketing 31 
Management and Quantitative Methods 48 
Totals 269 

College of Business Civic and Community Engagement 
 
Through the various activities that included courses, RSOs, internships, and service projects, the COB 
engaged 281 students in over 5,550 hours of community engagement as reported via Digital Measures.  
Table 15 breaks down the types of community and civic engagement within the COB. 
 
Table 15 
Civic & Community Engagement Report 
 

Type Number 
of T/TT 
Faculty 

Number of 
NTT faculty 

Number of 
Graduate 
Students 

Number 
of Staff 

Number of 
Community 

Partners 
Directed Student Learning 4 0 0 0 4 
Non-Credit Instruction 0 0 0 0 0 
Scheduled Teaching 29 0 0 2 29 
Publications 0 0 0 0 0 
Patent/Copyrights 0 0 0 0 0 
Presentations 0 0 0 0 0 
Contracts, Grants, Fellowships 0 0 0 0 0 
University Service 1 0 0 0 1 
Professional Service 1 0 0 0 1 
Public Service 1 3 0 0 4 
Total 36 3 0 2 39 

 
5 Does not include student teaching as an internship experience 
6 Does not include interns placed through the Katie School 
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Because the COB recently moved to Digital Measures, not all faculty have complete profiles populated 
on the reporting tool.  It is likely that the College had much higher numbers in Digital Measures, and we 
look forward to reporting on this important topic next year.  The COB is also participating in the pilot of 
Collaboratory through the Center for Civic and Community Engagement this year.  

College of Business Study Abroad Participation 
 
Due to the pandemic, study abroad programs have been unavailable to our students.  Prior to the 
closure of all study abroad, the College of Business had one student on a year-long program during the 
Fall 2019 – Spring 2020 semester.  The student returned to the U.S. during the spring semester prior to 
the travel ban. 
 
Also, during the Spring 2020 semester, 15 students were on study abroad short program experiences 
during spring break.  An additional 28 students were on full semester programs.  These 28 students were 
brought back to the U.S. prior to the travel bans. 

During FY20, no reallocations or reorganizations took place in the College of 
Business 
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Additional Funds from the Provost’s Office 
Provost Enhancement Funds 

During FY20, the College of Business did not receive Provost Enhancement Funds. 
 
Instructional Capacity (IC) Funds 

The College used a total of $1,532,172 in Instructional Capacity for F2Y21.  This included: 
 $943,035 in Permanent NTT Funds 
 $567,388 in Base and Supplemental IC funds from the Provost’s Office  
  $420,000 in Base Funds 
  $147,388 in Supplemental Funds 
 $21,749 in General Revenue Funds from the COB  
 
Summer Session Funding 

The College received $462,061 (a $400,000 base allocation and $62,061 in FY21 supplemental funds) 
from the Provost’s office for the summer of 2021. The College will add additional funds from our GR 
budget. These funds will be used to provide a comprehensive set of classes that provide experiential 
opportunities to students that enhance the student experience and maintain reasonable time-to-degree 
expectations.   
 

 
 

Academic Enhancement Funds/Technology Expenditures 

Table 16 below displays the FY21 expenditures/planned expenditures related to the Academic 
Enhancement Funds.  
 
The COB received $124,892.00 from the Academic Enhancement Funds for FY21.  An additional $59,335 
was awarded in February for furniture and $20,451 for technology.  The COB received a total of 
$204,678 through AEF. 
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Table 16 
AEF and Technology Expenditures 
 

FY21 AEF and Technology Expenditures  
Equipment Purchases Completed  
   Laptops and Warranties $32,390.00 
   Docks and Powerpacks $962.00 
   Headsets to facilitate online learning $840.00 
   Webcams to facilitate online learning $1,400.00 
   Miscellaneous cables/USB devices $250.27 
  
Equipment Purchases Planned in FY217  
   Desktop Computers $41,900.00 
   Laptops $31,800.00 
   All-in-one Desktop Computers $33,000.00 
   Onsite proctoring/student check-out laptops $20,450.00 
  
Interview Suites and Collaboration Areas8  
   Technology $18,500.00 
   Furniture—Interview Suites $8,400.00   
   Furniture—Collaboration Areas $32,450.00 
  
Student Workers9 $7,500 
  
Total Expenditures (Actual + Planned) $229,842.27 
AEF Funds awarded to the COB $204,678.00 
Differential (funds provided by COB) $25,164.27 

 
AEF funds are only a small part of the technology funds expended by the COB in an average year. In 
addition, the COB provides funding for software and dataset subscriptions for faculty teaching and 
research, small technology purchases to enhance faculty teaching and research, updating equipment, 
cables and other adapters, software for faculty teaching and research, mobile devices, among other 
technology purchases.  The three-year (FY18 – FY20) average on technology related purchases is almost 
$200,000 per year and primarily paid through foundation funds. 
 
The College of Business computer lab provides access to technology, including an extensive collection of 
software programs, to students from across campus.  Since March 2020, the COB has been a leader in 
providing remote and virtual access to computer resources for our students, faculty, and staff.  In 
response to the need to shift operations to a fully remote model of instruction and work, the College of 
Business Information Technology group rapidly implemented multiple solutions.  Several key 

 
7 Estimated amounts 
8 Estimated amounts 
9 Estimated student wages through June 30, 2021 
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technologies and methods allowed for these efforts to be completed successfully in a highly compressed 
timeframe.  An automated deployment process for operating system and software configurations 
allowed new laptops to be ready within a day of arriving.  Leveraging tools from a small virtual lab, 
remote access to all faculty/staff desktop computers and student labs was established.  Having 
established vendor relationships allowed the college to acquired additional laptops and peripherals 
ahead of the near collapse of the supply chains.  Effective collaboration with the campus infrastructure 
group allowed for requests for remote access to campus phones and video conferencing to be expedited 
as key staff roles were moved to work-from-home.  The scale and scope of the challenges cannot be 
overstated, nor can the success that was achieved given the circumstances.     

In a normal year, the COB hosts academic classes within the COB computer lab classroom space for most 
colleges, including Wonsook Kim College of Fine Arts, Mennonite College of Nursing, and College of 
Applied Sciences and Technologies.  The COB also opens its lab spaces to CTLT, the Graduate School, 
multiple RSOs, CIT, the Provost’s Office, Student Affairs, Tech Zone, and University College for multiple 
professional development events and Preview.   
 

 

Funds from the College to Enhance Accomplishments and Productivity 
Foundation and Agency Funds   

Table 17 displays the FY21 (as of March 15) use of Foundation and Agency dollars to enhance 
accomplishments and productivity.  Using foundation and agency funds, the College of Business can 
provide state-of-the art technology resources, research support for faculty, and transformative 
experiences to students.  
 
The College of Business at ISU is one of only 28% of AACSB accredited schools to report an endowment 
greater than $25 million.  The support of our alumni and community partners who support the college 
allow the college to offer additional resources to the faculty, staff, and students. 
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Table 17 
Foundation and Agency Expenditures in FY21 
 

 
 
Area 

 
Additional Funds 

used to Support Area 
Goals in FY21 

College of Business (Dean’s Office) 336,148 
Department of Accounting 90,648 
Department of Finance, Insurance and Law 48,423 
Department of Marketing 55,546 
Department of Management and Quantitative 
Methods 

17,214 

MBA 24,857 
Center for Insurance and Financial Services 289,048 
Hagge Institute 0 
Means Center 47,619 
Varner International Business Institute 6000 
Organizational Leadership Institute 15,997 
Business Week 268 
Panama MBA 120,663 
Panama IB/BS 64,290 
Total Expenditures as of March 1, 2021 $1,116,721 

   
 
External Contracts 
 
The College of Business, in partnership with Quality Leadership University, delivers coursework for a B.S. 
in International Business and an MBA program.  This is an external contract.  The proceeds of the 
contract are used to support faculty teaching in Panama.  The proceeds from the QLU partnership have 
been used to fund graduate assistants to support the faculty who are involved with teaching at QLU. 
 
Accountability Reports  
Strategic Budget Carryover, Provost Enhancement and Academic Enhancement Funds Requests 

The combined requests will be submitted to the Provost’s office by the College of Business as a separate 
budget document, by the due date. 
 
Supplemental Travel for Field Supervision Accountability Report 

The supplemental trave for field supervision accountability report for business education student 
teacher supervision will be provided by the due date. 
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